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DIRECTIONS 2050
LONG RANGE TRANSPORTATION PLAN

Connecting Communities: Better Mobility for All

Participant home zip code: 

# of Responses by City
# of Responses from Unincorporated Areas

# of Responses Outside Orange County
# of Responses from Inside Orange County

Community Survey Results and Outreach
Fall 2025 

What will impact your daily travel the most in the next  
20+ years? (Select 3)

How easy is it for you to get to jobs, school, errands, or 
medical appointments without driving a personal car?

More traffic congestion

35%

74%

42%

46%

57%

Higher transportation costs
(e.g. gas, tolls, and transit fares)

Aging roads and sidewalks 
(e.g. potholes and poor conditions)

Difficulty getting around without a personal car

New technologies
(e.g. telecommuting, driverless vehicles, and e-bikes)

Pedestrian and bicyclist safety
25%

Extreme weather or climate-related disruptions
15%

Other
7%

What are the main reasons you usually drive instead of 
using other travel options? (Select 2)

Transit is too slow, infrequent, or unreliable

43%

42%

I make multiple stops during the day 
(e.g. school drop-off, errands, and appointments)

41%
Driving is more comfortable and convenient

30%
Driving is the only option for where I need to go

24%
No easy way to get to the nearest transit stop

Security concerns when walking, biking or taking transit
20%

Which improvements would be most helpful in expanding 
your travel options? (Select 2)

More bus routes

26%

Expanded light rail network 
(e.g. OC Streetcar)

31%On-demand local 
shuttles

30%Shuttles to and from 
transit stations

A mobile app that 
integrates trip planning 
and payments

20%More sidewalks and 
pedestrian crossings

16%More bike lanes

Difficult
40%

Somewhat Easy
29%

Not
Possible
12%

Outside Orange County

Inside Orange County1,463

229

www.octa.net/lrtp

Very Easy
19%

40%

37%

What is your age range?
16-24
25-34

35-44

45-54

55-64

65-74

75 or older

Prefer not to answer

14%

18%

17%

14%

13%

13%

6%

5%

What ethnic group do you consider yourself a 
part of or feel closest to?

Caucasian/White

Latino/Hispanic

African American/Black

American Indian or Alaskan Native

Asian – Korean, Japanese, Chinese,
Vietnamese, Filipino or other Asian

Pacific Islander

Middle Eastern

Mixed Heritage

Prefer not to answer

29%

30%

3%

1%

20%

1%

2%

4%

10%

What is your combined annual household income? 

 Less than $30,000
$30,000 - $49,999

$50,000 - $79,999

$80,000 - $109,999

$110,000 - $169,999

$170,000 or more

Prefer not to answer

13%

11%

15%

13%

12%

11%

25%
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42%
Add trees and shelters along transit stops and walkways

12%
Reduce traffic on local streets

Expand high-frequency or rapid bus services

18%
Increase rail frequencies (i.e. Metrolink and Amtrak)

Grocery, shopping, and 
entertainment areas

48%

46%

44%

23%

23%

Job centers and 
business parks

Major transit hubs     
(e.g. where bus and train 
routes- connect)

Schools, colleges,   
and universities

Hospitals and clinics

15%Senior or 
community centers

Which destinations should be prioritized for better
transit, walking, and biking access? (Select 2)

What are the best ways to collect local funding for 
future transportation improvements? (Select 2)

Continue local transportation sales tax (i.e. Measure M)
70%

60%
Charge developer fees for new housing or commercial projects

34%
Expand express lanes and collect toll revenues

20%
Charge drivers based on miles driven

14%
Other

Which strategies would improve your travel 
experience most in Orange County? (Select 3)

Reduce traffic on busy freeway sections 
to improve travel time and safety

39%

59%

47%

50%

54%

Create mobility hubs that connect transit,
shuttles, bikeshare, and rideshare

Provide bus rapid transit services with dedicated
lanes and fewer stops

Offer on-demand or flexible shuttle services

Expand express lanes for faster freeway travel

Give buses green lights at intersections to
reduce delays

33%

Other
18%

What should be the highest priority for future          
transportation investments in Orange County? (Select 1)

Reduce traffic on freeways
36%

22%

12%
Improve safety for walking and biking

How important is it for Orange County to 
maintain a local funding source rather than 
relying solely on state or federal funding 
which often have restrictions?

Very Important
64%

Not Sure 6%

Not Important 4%

Neutral 12%

Somewhat Important 14%

Which types of transportation projects are most 
important to prepare for extreme weather and future 
climate risks? (Select 2)

Expand transit, walking, and biking options to reduce pollution

30%

42%

32%

33%
Protect roads and railways in flood-prone areas

Reduce wildfire risks
(e.g. protect infrastructure and improve evacuation routes)

Speed up transition to low-emission or electric vehicles

Other transportation improvements should come first
14%

Other
7%

Engaged more than 2,700 community
members at Orange County events across

County Supervisorial Districts 3,550 Conducted a text campaign sending more than
                  notices to project followers

Collected over 1,800 surveys from
September 11, 2025 - November 9, 2025 

Community Engagement

Hosted 1 public webinar, 1 community leaders
roundtable,  and      key stakeholder briefings9

20
5
Delivered over 3,500 multilingual printed
meeting notices to organizations that serve
diverse and disadvantaged communities

Expanded awareness through elected official
outreach

Developed and distributed a toolkit, providing an
easy-to-share communication resource to local
cities,         community leaders, as well as OCTA
committees and stakeholder organizations

13

Broadcasted 4 Spanish and 20 Vietnamese radio
ads to listeners in Orange and Los Angeles Counties

Provided a multi-language helpline
for interested parties to request print versions of
the survey and comment on the plan

Shared materials in 6 languages English,

Spanish, Vietnamese,
Mandarin, Korean, and Arabic
Announced the project through OCTA’s
On the Move blog and via press release

Distributed 7 email notices to more than 
                      transit riders and residents62,400

Placed ads inside buses traveling throughout
Orange County

Promoted the survey and community meetings
with  X posts,      Instagram Story and      Facebook
posts, in addition to       Facebook ads and
     geofencing ad with over                          impressions

2

191,0001

4 2
2

Featured multi-lingual webpage viewed over
                   between August and December 2025

Circulated 98,000 notices through English,
Spanish, and Vietnamese newspapers as well
as reached                       unique online visitors69,000
Created an educational project video that was
shared through notifications and in meetings

6000x
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Connecting Communities: Better Mobility for All

Participant home zip code: 

# of Responses by City
# of Responses from Unincorporated Areas

# of Responses Outside Orange County
# of Responses from Inside Orange County
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What ethnic group do you consider yourself a 
part of or feel closest to?
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$80,000 - $109,999
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