
Marketing Update
Fall 2020



Goal

Support OCTA’s top priority of putting safety first and to build trust and confidence in 
riding OC Bus during COVID-19,through timely and agile communication.

Key Messages

• Ride Smart Stay Safe – A face covering is required when riding OC Bus
• Keep Social Distancing – Allow more time to travel due to limited capacity
• Plan your trip in advance – View real time seating capacity via Transit app
• Front door boarding is back - Plexi glass barriers installed for enhanced safety
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Coronavirus (COVID-19) Safety Communication & 
Education Campaigns OC Bus June – December 2020
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October 2020 Service Change and Safety Guidelines
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Hosted Virtual Customer 
Roundtables to listen and 
receive customer feedback 
- November 10, 11, and 12



Orange County Health Care Agency Partnership
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• Promoting OCTA’s pledge to APTA’s* National Health and Safety
Commitment

• Reinforcing the message of shared responsibility
to keep everyone safe

• Following official guidelines
• Protecting each other
• Sharing information
• Ensuring employees and passengers are healthy

• Integrate APTA and OCTA’s COVID-19 Safety Campaign

APTA National Health and Safety Commitment Campaign

*APTA – American Public Transportation Association

6



7



8



College Bus Pass Program
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Bike to Work (and for Fun) Week Campaign – September 21 - 27
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Goal

Increase bicycle riding by commuters and residents in 
Orange County while communicating the benefits of 
riding and safety practices



Reimagining Rideshare  
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Goal

Engage employers through a webinar to promote rideshare tactics and 
programs that can be safely promoted during the pandemic and 
beyond, including  telework and active transportation.



Goals

• Build trust and confidence in riding Metrolink
• Partner with reopening businesses
• Restore ridership

Metrolink Weekend “Daycations” Campaign 
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Metrolink Campaigns
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Questions?
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