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. EXECUTIVE SUMMARY

The Orange County Transportation Authority (OCTA) continues to develop the 2024 OC Transit Vision
(Plan), which is a 30-year plan aimed to integrate, enhance, and expand transportation services in
Orange County. This study builds upon the previous 2018 transit plan and other recent studies to
establish a framework for future transit investments that include high-capacity transit corridors, which
offer fast and frequent service, and other recommendations ranging from fixed-route bus to first/last
mile options. For this effort, a community and stakeholder engagement program was developed to
inform Orange County communities about the Plan and gain their feedback. This summary report
documents the outreach and notification activities, along with community survey results for the latter
part of the study, which was conducted from May 3 through July 14, 2024. The engagement strategy
was executed to increase awareness and encourage active participation in a community webinar and
survey, specifically seeking feedback on the proposed Transit Opportunity Corridors and countywide
transit strategies.

The survey research was qualitative, which means that results cannot be considered representative of
the total population of interest. Informal research methods are useful to explore a group’s opinions and
views, allowing for the collection of verifiable data. This data can reveal information that may warrant
further study and is often a cornerstone for generating new ideas.

i. Community Engagement Approach

Following the outreach efforts conducted in the first engagement phase, a separate strategy was
developed to engage Orange County residents and stakeholders. The priorities for this phase
focused on spreading information about the Plan and encouraging stakeholder participation in
the public webinar and community survey.

The community engagement approach encompassed a range of outreach strategies designed to
connect with the public and historically underserved Orange County communities. These
engagement strategies included digital and traditional notification. Digital efforts included:

e Organic social media posts Figure 1 Anaheim Juneteenth Celebration

e Emails to the OC Transit Vision database & ' R ¢

e Posting to the OC Bus mobile ticketing app e

e Creating and distributing a digital toolkit to
community organizations

Traditional notification strategies involved:

e Posting flyers in county libraries and
community centers

e Placing newspaper advertisements

e OC bus interior advertising

e Extensive efforts to target and directly engage with stakeholders at community events
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Over the summer, a series of 20 pop-up events were conducted by the OC Transit Vision Outreach
Team and OCTA's Diversity Outreach Team. The OC Transit Vision Outreach Team participated in
12 pop-ups across each of the five supervisorial districts in Orange County. The team also
conducted two additional pop-ups each in Santa Ana and Anaheim, given the size and language
diversity of the cities. The Diversity Outreach Team supported and promoted the survey effort at
eight additional events. The pop-up events had two goals: to encourage residents to attend a
public informational webinar on July Sth to learn more  Figure 2 Costa Mesa Dungan Library Pop-up
about the proposed transit improvement corridors and
to drive overall survey participation. The survey aimed
to ask the community to identify which corridors they
felt were most important for potential transit
improvements. These events provided opportunities to
directly engage with the community, answer questions,
provide information about the Plan, and receive
feedback.

In conjunction with the pop-up efforts, stakeholder
briefings and presentations were held during the
engagement period. The project team presented at

OCTA’s Citizen’s Advisory Committee, Diverse
Community Leaders Group and the OC Bus Customer
Roundtable. They also hosted a Community-Based Organization Roundtable, an Elected Officials
Roundtable, and Planning Directors Forum for key stakeholders and local jurisdictions to learn
more about the OC Transit Vision background and goals and receive input.

Equitable Engagement

To reflect the county's diversity, the engagement Figure 3 Santa Ana Cinco de Mayo
strategy was created to connect with traditionally '
marginalized groups. Our goal was to gather input on
the Plan from diverse audiences spanning various
ethnic  backgrounds, ages, languages, and
socioeconomic statuses. As with the initial phase of
engagement, project materials such as promotional
flyers, bus advertisements, social media content, e-
blasts, surveys, newspaper advertisements, and
presentation materials were available in English,
Spanish, and Vietnamese. In addition, the public

webinar included live simultaneous interpretation in
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Spanish, Vietnamese, and American Sign Language. This linguistic inclusivity helped break down
barriers to access and participation.

Furthermore, the outreach team expanded its in-community outreach by connecting with the
community at city-hosted events and cultural celebrations throughout the county. These events
and locations were strategically chosen to reach residents less likely to do so through traditional
means, a strategy that proved effective throughout the study. This targeted outreach approach
was essential for gathering a wide range of perspectives, which enhanced our understanding of
community priorities for transit corridor improvements.

Survey Implementation

The survey opened to the public on May 3, 2024, and closed on July 14, 2024. During that period,
a total of 4,423 surveys were collected. Out of that total, 3,655 were collected in English, 505 in
Spanish, and 263 in Vietnamese. Below is a summary of the survey implementation:

e The survey was provided in English, Spanish, and Vietnamese languages.

e The survey was made available in both digital and print form.

e Promotional print flyers were distributed to 13 Figure 4 Fountain Valley Summerfest
community centers across the five Orange County ¥ i
supervisorial districts.

e The survey was promoted at 20 community pop-up
events across Orange County.

e Transit pass incentives, light refreshments, and
branded notepads were offered to encourage event
visitors to learn more and take the survey.

e Both traditional and digital communication
methods were developed to encourage survey
participation. This includes use of newspaper
advertisements, social media posts, emails,

outreach toolkits, OC Bus mobile app, and bus
interior advertising.

e Asan incentive for participation, all respondents were given the opportunity to enter a
sweepstakes, with the chance to win one of four gift cards valued at $50 each.

iv. Survey Results Analysis

A survey was created to collect feedback from the Orange County community to learn more about
which Transit Opportunity Corridor they would like to see potential transit improvements
implemented. The survey opened on May 3, 2024, and closed on July 14, 2024. The top five
corridors selected included Harbor Blvd (46%), Beach Blvd (43%), Garden Grove Blvd (31%),
Katella Ave (31%) and Main St (30%). Please note that the survey percentage exceeds 100%
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because it reflects how many times participants select each specific corridor. Following the first
guestion, an open-ended question was asked, inviting suggestions for other potential transit
corridors. The following section presents the questions and additional results from the survey.

Table 1. Transit Corridors

Q1: Below are twelve Orange County corridors identified for potential transit

improvements. Please choose up to five of these transit corridors that you consider
the most important to you.

Harbor Blvd (Fullerton to Costa Mesa) 46%

Beach Blvd (Fullerton Park and Ride to Huntington Beach) 43%
Garden Grove Blvd - Chapman Ave (Westminster to Orange) 31%
Katella Ave (Long Beach to Orange) 31%
Main St (Anaheim to Costa Mesa) 30%
Bolsa Ave — 1st St (Westminster to Irvine) 27%
Edinger Ave (Goldenwest Transportation Center to Tustin Station) 27%
La Palma Ave - Lincoln Blvd (Cerritos to Orange) 25%
State College Blvd - Bristol St with South Coast Plaza to John 0%
Wayne Airport extension

Westminster Blvd — 17th St (Long Beach to Santa Ana) 21%
State College Blvd - Bristol St (Brea to Costa Mesa) without TE
extension to John Wayne Airport

Warner Ave (Huntington Beach to Santa Ana) 18%

The second question of the survey was in an open-ended format. Survey participants were
encouraged to write suggestions for a corridor not mentioned in the current list. Top five corridor
suggestions included:

e Brookhurst St (16)

e Euclid St (15)

e Magnolia St (15)

e Orangethorpe Ave (15)
e Pacific Coast Hwy (14)

After completing the first two questions, survey participants had the option to complete
demographic questions. Demographic participation was optional and did not affect their raffle
eligibility.
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Table 2. Key Demographic Findings

Survey Question Response Rate Top Three Findings

35% of participants were between the
Q3: What is your age range? 94% ages of 20-35, 27% were between 36-50,
and 20% were between 51-65.

32% of the respondents make less than
30,000 a year in household income. 17%

. . of the respondents make between 30,000
Q4. What is your combined . .
i 79% to 49,000 annually in household income.
annual household income? .
12% of respondents shared their annual

household income is between $50,000-

$79,000.

Over 51% of respondents represent the
Q5. What ethnic group do you Latino/Hispanic community. Followed by
consider yourself a part of or 90% 21% of the respondents who represent
feel closest to? Asian ethnic groups. 16% of respondents

identified themselves as Caucasian/White.

A detailed breakdown of the full demographic findings is located on page 9. An infographic of
survey results can be found in Appendix A.

v. Stakeholder Briefings

Three stakeholder briefings (Planning Leaders Forum, Elected Office Roundtable, Community
Leader’s Roundtable) were held to gather feedback from Orange County leaders. Each meeting
followed a similar format, starting with an overview and background of the Plan, followed by a
review of maps of the 12 corridors under consideration for transit improvements, two poll
guestions, and a discussion session. Brief summaries and key themes from each meeting are
found below.

Planning Forum

A planning forum was held on May 30, 2024, to engage Orange County planning directors and
other city staff on the OC Transit Vision Master Plan background, process, and goals. The forum
was attended by 13 city members. Key themes discussed during the polls and discussion included:

e Coordination of transit corridors with housing growth plans.

e Preferences to prioritize Beach Blvd, Harbor Blvd, and Bristol St and State College Blvd
(with John Wayne Airport Extension) for transit corridor improvements.

e Emphasis on prioritizing first/last mile connections.
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Elected Office Roundtable

OnJune 6, 2024, an Elected Official’s Roundtable was organized to engage Orange County elected
representatives and their staff in discussions regarding the OC Transit Vision Master Plan. The
roundtable was attended by 15 elected representatives and five city staff members. Attendees
were encouraged to ask questions throughout the presentation. Key themes discussed during the
roundtable included the following:

e Multiple representatives expressed the need for broader transportation options beyond
buses, including street cars, autonomous vehicles, and enhanced pedestrian connections.

e Several comments highlighted concerns about the current efficiency and accessibility of the
transit system.

e Concerns about passenger safety and the need for an Figure 5 Elected Office Roundtable
overall reliable and safe transit experience.

e Importance of involving cities in the planning
process to address gaps to meet local needs.

e Preferences to prioritize Bristol St and State
College Blvd (with John Wayne Airport
Extension), Beach Blvd, and Harbor Blvd for
transit corridor improvements.

e Preference for OC Bus Improvements and Cross
County Express Bus Service transit strategies.

Community Leader’s Roundtable

A Community Leader’s Roundtable was held on June 11, 2024, to engage Orange County
community leaders on the Plan. Eleven community leaders attended the online meeting. Key
themes discussed during the roundtable included the following:

e Importance of paratransit services and service improvements.

e Emphasis on the importance of more bus routes for low-income and disadvantaged
students.

e Importance of connecting bus routes to elderly communities.

e Improvements for OC Bus route schedules to ensure reliability.

e Preferences to prioritize Harbor Blvd and Garden Grove Blvd for transit corridor
improvements.

e Preference for Mobility Hubs and OC Bus Improvements transit strategies.
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II.  OUTREACH AND SURVEY IMPLEMENTATION

Traditional and digital outreach and notification tactics were used to spread information about the Plan,
promote the community webinar, and increase survey participation. Digital outreach tactics included
email campaigns to the contact list, organic social media posts on Facebook and X (Twitter), and the
distribution of an electronic toolkit. The toolkit comprised of copy, content, and graphics for community
organizations and key stakeholders to share the information with their audiences. In addition to digital
engagement, the outreach team placed advertisements on Instagram and in local Vietnamese and Spanish
publications, placed flyers in county libraries and community centers, and advertised the project on OC
Buses across the county. The interior bus ads featured a QR code which directed participants to the OC
Transit Vision Master Plan website.

i. Survey Outreach

The OC Transit Vision Outreach Team launched a comprehensive notification campaign as part of
the survey engagement efforts. Successful digital and traditional tactics conducted during the first
phase of outreach were incorporated into the latter engagement approach.

The recent round of survey outreach notification and engagement efforts are detailed below:

e Collected 4,423 digital and hard copy surveys from May 3 to July 14, 2024.

e Hosted one Planning Forum, one Community Leader Roundtable, one Elected Officials
roundtable, and one community Webinar. Figure 6 Anaheim Pride Farmers Market

e Presented at one Citizen Advisory Committee
(CAC) meeting, one Diverse Community Leaders
Group, and one OC Bus Customer Roundtable.

e Connected with over 3,300 community members
across 20 events in Orange County's five
supervisorial districts.

e Reached over 75,000 readers via Spanish and
Vietnamese-language newspapers.

e Emailed five multilingual notices to a network of
more than 2,500 interested community
stakeholders.

e Promoted the project and website through bus
ads in OC Buses and on the OC Bus App.

e Advertised the survey and community webinar
through five Facebook posts, and five X (Twitter) organic posts.

e Developed a digital toolkit as a convenient and efficient communication aid and shared it
with more than 109 local municipalities, community leaders, and organizations associated
with OCTA committees and stakeholders.

e Developed and distributed materials in English, Spanish, and Vietnamese.
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ii. Survey Format
Figure 7: Home Zip Code Map
The survey was hosted on the Typeform platform and

o - N
featured one main multiple-choice question. After providing o o "0 A
L - . 208
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transit improvements. Each selection described the proposed @.'wp,gs yile _

. . . . -~ Stanton Orange Par i
corridor and featured a map with key destinations along the / larhitos 0.2 . © U e
route. A link to high-quality images of each map was available . s

/~ Beach Westminster
for participants to view. Respondents selected their preferred @, T :
. . . \ Valley Tustin
corridors and an additional open-ended question asked v, ® @
. . . . . . , i Costa
visitors if they had other suggestions for transit corridors that '--~--f'fESQc " Wesa
; ; ® nne Foreat
were not already listed. Following the open-ended response,

.. . . . .. Newport Missi

participants were asked a series of demographic questions. "-\,,_‘__Beache taguna Woods "Viejo
. R - Laguna
Hard copy versions of the survey (Appendix B) were also ;Eo Kl
iejo
. . *.  Laguna
created and distributed at pop-up events. Inside Orange County D& La@
" una SanJ
. . @ Outside Orange County Biezel CaE;)I;St‘F‘:r?u
The survey questions were designed to: \
- Dot
e Determine which proposed transit corridors are the @ #of Responses by crty G ©
. # of Responses from Unincorporated Areas 'x._x i
mOSt preferred tO respondents. # of Responses from Inside Orange County $an Clemente \\ i
. . . # of Responses Outside Orange County S
e Obtain feedback on other corridors stakeholders are

interested in.
e Collect demographic information from respondents.
e Gather updated contact information for ongoing project communication.

The survey consisted of 6 questions in total, including three optional demographic questions and
an option for participants to enter their email address for the gift card raffle. A question asking for
participant’s zip codes was mandatory to continue. A total of 4,423 surveys were collected which
included 3,655 responses in English, 505 in Spanish, and 263 in Vietnamese.

I1l.  ADDITIONAL SURVEY RESULTS

The following are additional survey results which represent the survey participants’ geographic area and
demographics.

iii. Geographic Distribution

Most survey respondents shared their home zip code (98.8%; 4,371). Of those that provided zip
code information, more than 90% (90.6%; 4,007) of respondents shared they live within Orange
County. The top three cities with the highest percentage of survey responses within Orange
County included Anaheim (23%; 925), Santa Ana, (21.9%; 878), and Garden Grove (8.4%; 377).
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The respondent distribution map provides the number of total surveys collected by city and
include unincorporated areas in Orange County. The total respondent count for survey input
received from those residing outside Orange County is also provided (9%; 364).

iv. Demographics Results

The following three figures display the full graph results from the survey demographic questions.

Figure 8: Age Range

What is your age range?

B Under20 m20-35 m36-50 m51-65 W66 and older

Most survey participants disclosed their age was between 20 — 35 (35%). Respondents between
ages 36 — 50 were the second largest age group to participate in the survey (27%) The third
largest age group to participate in the survey were from ages 51 — 65 (20%)
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Figure 9: Annual Household Income

What is your combined annual household income?

B Less than $30,000
m $30,000 - $49, 999
m $50,000 - $79,000
m $80,000 - $99,000
m $100,000 - $149,000

m $150,000 or more

B Prefer not to answer

Of those who provided their annual household income, 32% make less than $30,000. 17% of
survey participants shared their combined annual household income is between 30,000 and
49,000. Another 17% preferred not to answer.

Figure 10: Ethnicity
What ethnic group do you consider yourself a part of or feel
closest to? = Caucasian/White

1% 1%\1% 2% m Latino/Hispanic
_\

m African American/Black

= Asian

m American Indian or Alaskan
Native

m Pacific Islander

m Middle Eastern

m Mixted Heritage

m Prefer not to answer
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The three largest ethnic groups that participated in the survey were the following: 51%
represented the Latino/Hispanic ethnic group, 21% represented the Asian ethnic group, and 16%
of respondents represented Caucasian/White.

Enhancing public engagement is a key priority for OCTA, and a significant part of this study. During
this last survey effort, a total of 855 new email addresses were gathered from survey respondents.
These emails will be used for future OC Transit Vision Master Plan announcements and
notifications.

V. CONCLUSION

The OC Transit Vision Master Plan technical team will further analyze survey results and public feedback
to formulate a set of draft project recommendations. This effort along with the results of community
engagement from the first phase of the study, conducted in fall/winter 2023, will be presented to the
OCTA Board of Directors. These draft project recommendations will be reviewed and subsequently
considered for approval at the end of 2024.
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Below are 12 Orange County corridors identified for potential transit improvements.
Please choose up to FIVE of these transit corridors that you consider the most important to you.
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*The survey percentage exceeds 100% because it reflects how many times participants select each specific corridor.

Survey Results

The graphic illustrates the twelve proposed transit improvement corridors. The top five selected corridors are Harbor Blvd,
Beach Blvd, Katella Ave, Garden Grove Blvd - Chapman Ave, and Main St. The five least selected corridors are Warner Ave,
State College Blvd - Bristol St, Westminster Blvd - 17th St, State College Blvd - Bristol with an Airport Extension, and La
Palma Ave - Lincoln Blvd. Of the twelve corridors, Harbor Blvd (46%) and Beach Blvd (43%) were the top selected corridors.
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Community Engagement

Collected 5 839 respondent surveys
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between May 3, 2024 and July 14, 2024
=

Held 2 Community Webinars, 7 Stakeholder Interviews,
1 Planning Forum, 1 1 Teen Councils, 3 Citizen
Advisory Committee (CAC) Meetings, 3 Diverse Community

I 0 Y
Leaders Groups, 2 OC Bus Customer Roundtables,
1 Elected Officials Roundtable, 3 Community Leader

Roundtables

Engaged 4, 700+ community members across
32 events in Orange County, spanning all five

®

Orange County Supervisor Districts

Reached 163,000"' readers through Spanish

and Vietnamese newspapers

Sent 10 email notices to 4, 000+ interested

community stakeholders

Promoted the project and website on interior bus
advertisements in OC Buses and on the OC Bus App

Advertised the survey and community webinar
through 8 Facebook posts, 3 Instagram posts and
9 X (Twitter) posts

Developed a digital communications toolkit with project
information and survey link and shared it with more than
218 local municipalities, community leaders and

stakeholder organizations

. Created and shared materials in English, Spanish,
A%: .ndvietnamese
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APPENDIX B: Print Surveys in English,
Spanish, and Vietnamese
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The Orange County Transportation Authority (OCTA)
continues to develop the 2024 OC Transit Vision Master
Plan (OC Transit Vision), which is a 30-year plan aimed to
integrate, enhance, and expand transportation services in
Orange County. Your feedback is important! Let us know
which of the draft top 12 Orange County corridors are
most important to you.

Take our 2-minute survey for a chance to win one
of four $50 gift cards!

Part 1: Transit Corridors

1. Below are twelve Orange County corridors identified
for potential transit improvements. Please choose up to
FIVE of these transit corridors that you consider the
most important to you. For detailed maps, visit
octa.net/OCTransitVision.

O A) Beach Blvd (Buena Park to Huntington Beach)
O B) Bolsa Ave — 1st St (Westminster to Irvine)
O C) Edinger Ave (Westminster to Irvine)

0 D) Garden Grove Blvd — Chapman (Westminster to Orange)

[0 E) Harbor Blvd (Fullerton to Costa Mesa)

O F) Katella Ave (Long Beach to Orange)

O G) La Palma Ave — Lincoln Blvd (Cypress to Anaheim)

0 H) Main St (Anaheim to Costa Mesa)

[0 1) Warner Ave (Huntington Beach to Santa Ana)

O J) Westminster Blvd — 17th St (Seal Beach to Santa Ana)

O K) Version #1: State College Blvd - Bristol St (Brea to
Costa Mesa) without extension to John Wayne Airport

O L) Version #2: State College BIvd - Bristol St with
South Coast Plaza to John Wayne Airport extension

2. Do you have any suggestions for a corridor that is
not included in the current list? If yes, please specify
the general location of your proposed corridor.

(Ex. On Harbor Blvd between Anaheim and Costa Mesa)

Part 2: Demographic Questions
Thanks for your input! Please tell us a little about yourself.

1. What is your home zip code?

2. What is your age range?

O Under 20 O 51-65
O 20-35 O 66 or older
O 36-50

3. What is your combined annual household income?
[0 Less than 530,000 O S100,000 - 5149,000
O 530,000 — 549,000 O $150,000 or more

O S50,000 - 579,000 O Prefer not to answer
O $80,000 — 599,000

4. What ethnic group do you consider yourself a part
of or feel closest to?

O

Caucasian/White

Latino/Hispanic

African American/Black

American Indian or Alaskan Native

OooOooag

Asian — Korean, Japanese, Chinese, Vietnamese,
Filipino or other

Pacific Islander
Middle Eastern
Mixed Heritage
Prefer not to answer
Other

I I R o

Enter your email below to receive project updates and
meeting invitations and be entered into a drawing for a
chance to receive one of four $50 gift cards.

NO PURCHASE OR PAYMENT NECESSARY TO WIN.
See official rules at octa.net/OCTransitVision.
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La Autoridad de Transporte del Condado de Orange (OCTA)
continua desarrollando el Plan Maestro OC Transit Vision 2024
(OC Transit Vision), un plan de 30 afios, que tiene como
objetivo integrar, mejorar y ampliar los servicios de transporte
en el condado de Orange. iSu opinién es importante! Haganos
saber cudles de los 12 corredores principales del Condado de
Orange son mas importantes para usted.

iTome nuestra encuesta de 2 minutos para tener la
oportunidad de ganar una de las cuatro tarjetas de regalo
de $50!

Parte 1: Corredores de transito

1. A continuacidn se presentan doce corredores del
Condado de Orange identificados para posibles mejoras
de transito. Por elija hasta CINCO de estos corredores de
transito que creas que son mas importantes para ti. Para
mapas detallados, visite octa.net/OCTransitVision.

O A) Beach Blvd (Buena Park a Huntington Beach)
O B) Bolsa Ave — 1st St (Westminster a Irvine)

O C) Edinger Ave (Westminster a Irvine)

O D) Garden Grove Blvd (Westminster a Orange)
O E) Harbor Blvd (Fullerton a Costa Mesa)

O F) Katella Ave (Long Beach a Orange)
O G) La Palma Ave - Lincoln Blvd (Cypress a Anaheim)

O H) Main St (Anaheim a Costa Mesa)

O /) Warner Ave (Huntington Beach a Santa Ana)

O J) Westminster Blvd — 17th St (Seal Beach a Santa Ana)

O K) Version #1: State College Blvd - Bristol St (Brea a
Costa Mesa) sin extension al Aeropuerto John Wayne

O L) Version #2: State College Blvd - Bristol St con South
Coast Plaza hasta la extension del aeropuerto John Wayne

2. ¢Tiene alguna sugerencia para un corredor que no esté
incluido en la lista actual? En caso afirmativo, especifique
la ubicacién general del corredor propuesto. (Por ejemplo,
en Harbor Blvd entre Anaheim y Costa Mesa)

Parte 2: Preguntas demograficas
iGracias por su opinion! Cuéntenos un poco sobre usted.

1. ¢Cudl es el cédigo postal de su lugar de residencia?

2. ¢éCual es su rango de edad?

O Menos de 20 afios O 51-65
O 20-35 O 66 afios o mds
O 36-50

3. éCuales son los ingresos anuales combinados de
su familia?

O Menos de 530,000
O 530,000 — 549,000
O 550,000 - 579,000
O 580,000 — 599,000

0 5100,000 — 5149,000
O §150,000 o mds
O Prefiero no responder

4. ¢ A qué grupo étnico se considera que pertenece o se
siente mas cercano?

0 Caucasico/Blanco

Latino/Hispano

Afroamericano/Negro

Indio Americano o Nativo de Alaska

OoOooOoag

Asidtico: Coreano, Japonés, Chino, Vietnamita,
Filipino u otro

Islefio del Pacifico

De Oriente Medio

Herencia mixta

Prefiero no responder

Otro

I o

Ingrese su correo electrdnico a continuacién para recibir
las novedades del proyecto e invitaciones a reuniones, y
participar en un sorteo para tener la oportunidad de
recibir una de las cuatro tarjetas de regalo de $50.

SIN OBLIGACION DE COMPRA O PAGO PARA GANAR.
Consulte las reglas oficiales en octa.net/OCTransitVision.
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Co Quan Giao Théng Quan Cam (OCTA) dang tiép tuc
phat trién K& Hoach Téng Thé 2024 TAm Nhin Van Tai
Quéan Cam (OC Transit Vision), mot k& hoach kéo dai 30
ndm nham hop nhat, nang cao va mé rdng cac dich vu
giao théng cdng cong tai Quan Cam. Phan héi cda quy
vi rat quan trong! Hay cho chuing tdi biét trong 12
tuyén duwdng giao théng cdng cdng trong Quan Cam
hién dang cé méat trong ban dy thao, tuyén nao la quan
trong nhat ddi véi quy vi.

Hay danh 2 phat dé tham gia khao sat dé cé co hoi
nhan mot trong bdn thé qua tang tri gia $50!

Phan 1: Tuyén dwéng giao thong

1. Dwéi day 1a muwdi hai tuyén duwdng trong Quan Cam 13
xac dinh nhirng cai tién tiém nang déi v&i giao théng cong
cdng cdng. Vui long chon t8i da NAM tuyén dwérng nhirng
con dwdng ban cho 1a quan trong nhat cho t6i. D& xem ban
d6 chi tiét, vui long truy cip octa.net/OCTransitVision.

O A) Beach Blvd (Buena Park dén Huntington Beach)

O B) Bolsa Ave — 1st St (Westminster dén Irvine)

O C) Edinger Ave (Westminster dén Irvine)

0 D) Garden Grove Blvd - Chapman (Westminster dén Orange)
O E) Harbor Blvd (Fullerton dén Costa Mesa)

O F) Katella Ave (Long Beach dén Orange)

O G) La Palma Ave - Lincoln Blvd (Cypress dén Anaheim)

O H) Main St (Anaheim dén Costa Mesa)

O 1) Warner Ave (Huntington Beach dén Santa Ana)

[ J) Westminster Blvd — 17th St (Seal Beach dén Santa Ana)

[0 K) Phién bén #1: State College Blvd - Bristol (ttr Brea dén Costa
Mesa) khéng bao gém dwérng néi dén sén bay John Wayne.

[0 L) Phién bén #2: State College Blvd - Bristol St bao gém doan
tir South Coast Plaza dén sén bay John Wayne.

2. Quy vi c6 bat ky go'i y ndo cho tuyén dudng khdng chua
dwoc bao gdm trong danh sach hién tai khéng? Néu cé, vui
Idng chi dinh vi tri chung clia tuyén dwdng quy vi muén govi
y. (Vi du: Trén duong Harbor gitta Anaheim va Costa Mesa)

Phan 2: Cau héi vé nhan khau hoc

Xin cdm on gdp y cta quy vi! Xin chia sé mét it théng tin vé minh.

1. Ma buu dién cta ban la gi?

2. Nhém tudi cda ban la gi?

O Duwoi20 O 51-65
O 20-35 O 66 tro lén
O 36-50

3. Thu nhép hé gia dinh két hop cta ban la bao
nhiéu?

O Duwdi $30,000

O $30,000 — 549,000
O $50,000 - 579,000
O $80,000 - 599,000

O $100,000 - 5149,000
O $150,000 tré lén
O Khéng muébn tra loi

4. Nhém dan téc ma ban xem minh thuéc vé hoac
cam thdy gan gai nhat la gi?

Da trdng

Latino/My La-tin

My Géc Phi Chéu/Da Pen

Ngudi My ban xit hodc Géc Alaska

A chéu - Han Quéc, Nhat Bén, Trung Quéc, Viét Nam,
Philippines hodc tuong tw

Nguwoi Thai Binh Duong

Nguoi Thdi Binh Duong

Da sdc téc

OOooOooao

Khéng muén trd loi
Géc dén téc khdc

I o

D& nhan cap nhat dy an va thu moi tham dy cac cudc hop,
vui ldng nhap email clia quy vi vao bén dudi dé dugc ding
ky tham gia vao cuéc béc thdm dé cé co hdi nhan mot
trong bén thé qua ting tri gid $50.

KHONG CAN MUA HANG HOAC TRA LE PHI BE THANG GIALI.
Xem quy dinh chinh thirc tai octa.net/OCTransitVision.
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