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The Orange County Transportation Authority (OCTA) is updating the Long Range
Transportation Plan (LRTP) to define a vision for Orange County that aims to address
future mobility needs. The LRTP is developed every four years to reflect current OCTA
policies and commitments, transportation study findings and input from local
jurisdictions, business leaders, community leaders, county residents and transportation
planning professionals. To assist with the understanding of existing conditions and
community needs, an online survey was created and implemented to gather public input
and identify new transportation initiatives and priorities which will shape the LRTP.

The survey research was qualitative, which means that results cannot be considered
representative of the total population of interest. Informal research methods are useful
to explore a group’s opinions and views, allowing for the collection of verifiable data. This
data can reveal information that may warrant further study and is often a cornerstone for
generating new ideas.

A robust outreach strategy was developed to invite key stakeholders and those that live,
work and travel through Orange County to learn more about the LRTP and provide
feedback by completing the online survey. The strategy’s goal was to actively engage the
community through an online survey, public webinar, community leaders roundtables,
telephone helpline, and print and online resources and media.

Due to the ongoing COVID-19 pandemic, the LRTP team primarily utilized digital tools,
such as eblasts, texts, geofencing, and social media messaging, to promote the survey,
virtual community meetings and other outreach opportunities in order to abide by
current COVID-19 health and safety protocols and guidance.

To align with OCTA’s diversity, equity and inclusion goals, outreach methods were created
and implemented with a diverse audience in mind to engage hard to reach segments of
the community and ensure all voices had the opportunity to be heard, regardless of
ethnicity, language preference or socioeconomic background. The survey and project
collateral and notification materials for the survey, such as fact sheets, eblasts and text
messaging were made available in English, Spanish and Vietnamese, and a number of
advertisements were placed to connect with the Spanish and Vietnamese language
communities, namely print newspaper ads, Facebook ads, as well as Vietnamese radio
ads. A bilingual project telephone helpline was also established, which provided an
essential alternative for those interested in requesting print versions of the survey,
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wishing to comment by phone, or engaging by means other than the internet. Closed
captioning and interpretation were also made available during the community meeting.
A video recording of the webinar was posted online, so it was available for the public to
view at any time.

In addition, the LRTP team regularly presented and received input from OCTA’s Citizens
Advisory Committee and Diverse Community Leaders Group. The team also formed a new
group and held two Community Leader Roundtables to extend the reach of project
engagement. These meetings invited more than 100 leaders from diverse groups with
focus on environmental justice, sustainability, local empowerment, cultural resources,
healthcare and other areas of interest. Of those invited, 19 community leaders attended
and included representatives from: OC United Way, OC Human Relations Council, OC
Hispanic Chamber of Commerce, Asian Pacific Islander Community Council, Friends of
Harbors, Beaches and Parks, and representatives from Santa Ana College and CSU,
Fullerton.

Finally, community and pop-up events were primarily identified and held to promote the
survey in cities with the greatest need for additional engagement, defined by those with
the highest populations of English as a second language.

Following is a summary of survey highlights.

e The survey was offered in three languages (English, Spanish, and Vietnamese);

e The survey was promoted using a variety of methods including digital, print,
SMS/MMS texting, geofencing, and radio advertisements as well as in-person
pop-up events;

e 1,825 surveys were collected and analyzed (1,781 English, 43 Spanish and 1
Vietnamese);

e Avanity URL (LRTP-survey.com) was created for easy online access;

e The survey was made available in print version with pre-paid postage for those
who may not be connected to the internet and was also accessible online;

e The online survey was available to the public from September 28 to October 31,
2021;

e Survey respondents were entered into a drawing for a chance to win one of four
S50 gift cards; and

e 900+ public comments were collected from survey respondents and engaged
stakeholders during meetings and events.
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The summary of findings below are key highlights identified from survey responses and

were prepared for use by the technical team.

Table 1. Key Strategy and Improvement Findings

Select your top two strategies to
help decrease traffic congestion and
reduce how much people need to
drive in the future.

(Select Top Two)

How important are the following
land use strategies in relieving traffic
congestion?

(5 is very important)

Considering public transit in Orange
County, what do you think are the
main challenges to increasing usage?
(Select Top Two)

Please rank the following
transportation improvements in
order of importance

(1 is most important)

Encourage policies to allow
for employees to work from
home at least one day per
week, whenever possible

32%

Encourage walkability and
complete streets (streets
designed for all users like
drivers, cyclists, pedestrians)

4.1 rank

Lack of service close to my
destination

49%

Bus, streetcar, light rail,
shuttle, trolley, vanpool, and
other transit services

2.4 rank

Table 2. Key Mobility Hub Findings

Which two services would you like offered

at Mobility Hubs?
(Select Top Two)

Where should Mobility Hubs be placed in

Orange County?
(Select Top Two)

How important are the following

amenities/services for you at Mobility Hubs?

(5 is very important)

(OCFlex)
65%

On-demand shuttle services

At major visitor destinations

Improve and expand
commuter rail services
including Metrolink and
Amtrak

32%

Concentrate business
development around transit
(bus/rail) centers

4.0 rank

Long travel times

43%

Freeway maintenance, on-
and off-ramp enhancements,
and projects to improve
overall traffic flow

2.4 rank

Rideshare (Uber/ Lyft)

40%

At rail stations/ stops

(amusement parks, shopping

malls, beaches, etc.)
48%

Security features (cameras,

lighting, etc.)
4.7 rank

37%

Bathrooms

4.5 rank
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What would encourage you to use Common Themes #1.
Mobility Hubs? Is there anything else (order of frequency) | #2.
you would like to share about #3.
Mobility Hubs? #4.

#5.

Table 3. Key Demographic Findings

Accessibility

Safety

Bus

Location within the community
Amenities

What is your age range? Those who were in the 45 to 54 and 55 to 64 age ranges had the
highest percentage of survey participation (18% and 24%

respectively).

What ethnic group do you consider | Nearly half of survey respondents (46%) identified as Caucasian/
yourself a part of or feel closest to? | White. Latino/Hispanic survey respondents followed with 21%.

A multi-page infographic was prepared to visually highlight the LRTP survey results and to
spotlight the outreach efforts used to engage the public. The infographic was distributed
to all contacts in the LRTP stakeholder database, including survey participants in a thank
you e-blast following the close of the survey. These graphic results have been posted to
the LRTP webpage for interested parties to view, share or download.

Figure 1: Survey Findings & Outreach Infographic

. @ 4 DIRECTIONS 2045
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The survey was made available from September 28 to October 31, 2021. The purpose of
the survey was to develop community awareness on the LRTP, inform and engage the
public on the study, and solicit input to shape the draft plan.

The survey questions were designed to:

e Determine participant’s habits, use and conditional strategies for change,
e Rank opportunities for improvement,

e Assess potential mobility hub opportunities, services and locations

e Gather respondent demographics, and

e Collect new contact information.

There was a total of 20 questions, including four (4) optional demographic questions and
two (2) optional sign-up questions at the conclusion of the survey.

Broad community participation was essential to the success and value of the survey. For
this reason, two (2) survey formats were prepared, an online and a print option.
Typeform, an online survey platform, was used and provided a convenient option,
allowing stakeholders to take the survey anywhere, anytime via their desktop or mobile
devices.

Recognizing that internet access may be limited for some in the community and that some
community members prefer providing input in written form, the team prepared the
survey as a print version in three languages. The print version was available upon request
using the multi-lingual project helpline, which was shared on the website and through
various notifications and was offered along with the online version at community events.
To encourage return, print surveys included pre-paid postage.

Respondents completed the survey via desktop, mobile phone, tablet and in print. The
table below captures a breakdown of the surveys collected by language and submission
method*.
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Survey Respondent Input Medium

Survey
Language Desktop Mobile i Me:iI:xms
English 953 811 50 30 1,844
Spanish 4 38 4 7 53
Vietnamese 0 0 0 1 1

Total 957 849 m 38 ‘ 1,898

The completion rate for each survey language is shown in the table below*.

Completion
Survey Language Views

Engllsh 5,127 2,990 1,844 61.7%
Spanish 237 105 53 50.5%
Vietnamese 9.5%

* Response rates include survey development and debug efforts and thus totals
do not correspond to final survey figures. However, they do provide a general
understanding of the level of response through given mediums and provide
insight into language participation.

Figure 2: Online Survey Entry Portal

— . DIRECTIONS 2045

LONG RANGE TRANSPORTATION PLAN
Sustainable, equitable, and innovative transportation solutions.

Welcome to the OCTA
Long Range Transportation Plan (LRTP)
Community Survey!

Haga clic aqui para espaiiol
Bim vao diy dé xem tiéng Viét

The LRTP is a blueprint for transportation improvements in Orange County over
the next 20+ years. Your input will help to develep a vision for OC's
tra 1sp:”at|cr* system as well as identify Is and priorities
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Multiple outreach methods were utilized to ensure that the greater Orange County
community was notified of the survey. These methods consisted of emails, text
messaging, social media posts, electronic communication toolkits, and print
advertisements. Additionally, several online advertisements, including geofencing,
Facebook and radio announcements were used. Notifications were distributed in multiple
language formats to maximize the reach of project messaging and support diverse and
disadvantaged community engagement. The survey was also promoted during public
meetings, key stakeholder engagements and at local community events to further
encourage community participation. A quick summary detail of this notification effort is
as follows:

e E-mailed 22 project notices to up to 67,000 bus and rail riders, rideshare
travelers and project stakeholders

e Advertised in Spanish and Vietnamese print newspapers

e Promoted the project and survey with four (4) Twitter posts, one (1) Instagram
Story, six (6) OCTA Facebook posts, and six (6) Facebook ads, and one (1)
geofencing ad with 233,000+ views

e Purchased 20 Vietnamese radio spots/advertisements

e Hosted five (5) OCTA committee briefings, two (2) Community Leader
Roundtable webinars and one (1) public webinar attracting 46 participants, as
well as uploaded the public presentation and online video for those that could
not attend

e Developed a SMS/MMS texting campaign that transmitted five (5) messages to
nearly 300 interested parties

e An e-communications toolkit was sent to 34 local cities, 124 Community Leader
Roundtable Members and 12 OCTA committee/stakeholder organizations

e Announcements through OCTA’s On-the Move blog, newsletter and press
release

e Materials were shared in English, Spanish and Vietnamese

4 | 7|Page



Directions 2045 Long Range Transportation Plan
Survey Analysis Report, April 2022

I1l.  SURVEY RESULTS ANALYSIS

The following section highlights the findings for each survey question.

Nearly all survey respondents shared their home zip code (95%; 1,755), with most having
stated that they reside within Orange County (70%; 1,231). A respondent distribution map
is shown below and identifies the number of responses received by city, for both,
incorporated and unincorporated, areas in Orange County, as well as notes the total
respondents from outside Orange County (30%; 524).

What is your home zip code?

Figure 3: Survey Infographic Map

(31 @ Yorba Inside Orange County
Fullerton Placentla
@ Outside Orange County

o Buena Park

" Cypress villa
i los Stanton Orange Rark
# Alamitos
£ e Garden Grove

Seal estminster
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......... . Fountain Orange County H
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™. Huntington i
.. Beach @
@ Rancho Santa
Forest Margarita
,~ Mission
Viejo
@ s L
N Niguel 9
San Juan
A Capistrano
@ Dana
“-Point
. # of Responses by City San Clemente
. # of Responses from Unincorporated Areas
# of Responses from Inside Orange County
. # of Responses Outside Orange County

*Based upon 1,755 respondents.
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Survey participants were presented five (5) questions to assess what they thought would
help decrease traffic congestion as well as identify potential improvement strategies.

Select your top two strategies to help decrease traffic congestion and reduce how
much people need to drive in the future. (Select top two)

Encourage policies to allow employees to work from home 32%

Improve and expand commuter rail services 32%

Create a network of light rail streetcars

Improve and expand bus services

Offer transit riders access to rideshare services at transit stations
Modify streets to safely accommodate all forms of transportation
Encourage carpooling, vanpooling and ridesharing

Improve bike lanes, sidewalks, pedestrian safety, etc.

0% 5% 10% 15% 20% 25% 30% 35%

Responses Count*

Encourage policies to allow employees to work from home at least one day per week,

. 584
whenever possible
Improve and expand commuter rail services including Metrolink and Amtrak 582

. . . N . 505

Create a network of light rail streetcars serving key destinations and activity centers
Improve and expand bus services 486
Offer transit riders access to shuttles, shared bikes/scooters, and rideshare services at 482
transit stations to get to their final destination (i.e. mobility hubs)
Modify streets to safely accommodate all forms of transportation (driving, transit, 375
walking, bicycling, etc.)
Encourage carpooling, vanpooling, and ridesharing 347
Improve bike lanes, sidewalks, pedestrian safety, etc. 264

*Based upon 1,813 respondents.
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Other ways to encourage people to drive less or use alternative forms of
transportation are through pricing or policies. Please indicate which of the
following strategies are your top two preferences. (Select top two)

Reduce the cost of transit passes and tickets | 56%
Encourage policies to allow employees to work from home | 55%
Incentivize businesses/employees use of transit, carpool and bike 53%
Convert carpool lanes to express lanes
Require at least three people in a vehicle for the carpool lane 13%
0% 10% 20% 30% 40% 50% 60%

Reduce the cost of transit passes and tickets to encourage more transit use 1022
Encourage policies to allow employees to work from home at least one day 989
per week, where possible

Incentivize businesses and employees to make greater use of transit, 962
carpooling, and bicycling for their commutes

Convert carpool lanes to tolled express lanes that are free for cars with 414
three or more people, and others can pay a toll to access the lanes

Require at least three people in a vehicle to qualify for the carpool lane 237

*Based upon 1,812 respondents.
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Which transit improvements do you think could help relieve congestion the most
in Orange County? (Select top three)

Create local community shuttle services 55%

Enhance connections to and from bus stops and rail stations | 55%

Enhance commuter rail services (Metrolink/Amtrak)

Provide transit only lanes with high quality services

Enhance local bus service in areas with high ridership potential
Add streetcar services in areas with high ridership potential
Create on-demand shared ride services (Uber/Lyft/Microtransit)

Other+ 4%

0% 10% 20% 30% 40% 50% 60%

Other provided: A total of 70 survey respondents provided additional responses
in the “Other” category. Reducing transit fare, enhancing bus
service and adding light rail were mentioned the most suggested
transit improvements.

Create local community shuttle services that get people to and around major activity centers 1,004

Enhance connections to and from bus stops and rail stations by developing Mobility Hubs

(multiple services in one location) 994
Enhance commuter rail services (Metrolink/Amtrak) 826
Provide transit only lanes with high quality services (e.g. light rail or bus rapid transit) to 736
connect activity centers through high traffic areas

Enhance local bus service in areas with high ridership potential 734
Add streetcar services in areas with high ridership potential 644
Create on-demand shared ride services (Uber/Lyft/Microtransit) 426
Other 70

*Based upon 1,812 respondents
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Considering public transit in Orange County, what do you think are the main
challenges to increasing usage? (Select top two)

Lack of service close to my home/destination 49%

Long travel times

Infrequent or unreliable transit services

Ensuring safety and security

Lack of shuttles, shared bikes/scooters and rideshare at stations
Finding information about transit services

Other+

0% 10% 20% 30% 40% 50%

Other provided: A total of 38 survey respondents identified additional
challenges in the “Other option in which a majority mentioned
a lack of connectivity and service as main challenges to
increasing transit usage.

Lack of service close to my home/destination 899
Long travel times 779
Infrequent or unreliable transit services 727
Ensuring safety and security 472
Lack of shuttles, shared bikes/scooters, and rideshare services at transit stations 431
Finding information about transit services 290
Other+ 38

*Based upon 1,818 respondents
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How important are the following land use strategies in relieving traffic
congestion? (1= Notimportant; 5 = Very important)

Results are listed in order of importance.

Land Use Strategies EotintibyiRank Average | Overall Based
& Rank Rank Upon

Encourage walkability and complete

. . 1,805

streets (streets designed for all users like 60 83 276 = 522 864 4.1 #1

. . . respondents
drivers, cyclists, pedestrians)
Concentrate !ausmess FJeveIopment 74 50 395 540 | 753 40 # 1,812
around transit (bus/rail) centers respondents
Concentrate !'lew housflng developments 89 101 448 543 622 38 #3 1,803
around transit (bus/rail) centers respondents
Redtfce athmql?lIe dependency (reduced 373 238 | 469 297 429 31 44 1,806
parking availability, pay-to-park lots) respondents

Figure 4: SMS/MMS Notice
(English SMS; Spanish and Vietnamese MMS)

DIRECTIONS 2045

www.octa.net/LRTP

There's still time. Take our
survey at

English, Spanish or
Vietnamese by 10/31 to be
entered into a drawing for a
chance to win one of four $50
gift cards. Please share the
link with your family and
friends! STOP to end
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iii. Travel Habits & General Transportation Improvements

Three (3) questions were asked to establish a baseline understanding of respondent
modes of travel and determine their interests in transportation improvements including
the application of technological solutions.

When you travel in, around or through Orange County, how do you usually get from
place to place? (Select and rank your top three. 1 = most used; 3 = less used)

1600
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Results are listed in order of use.

Count by Rank
Mode of Travel Sl EEE
Rank Upon
Drive (car, motorcycle, etc.) 1,224 159 76 #1 res:::\ilgents
Walk 113 694 383 #2 res:;gd(a)ents
Bus 156 182 172 #3 respcs):\gents
. 497
Metrolink/Amtrak 88 199 210 #4 respondents
. - . 418
Ride-hailing services (Uber/Lyft) 13 162 243 #5 P
. L 413
Trollies/shuttles (OC Flex, Irvine iShuttle, etc.) 29 73 311 #6 respondents
Bicycle 22 140 191 #7 respzf\zents
. . 100
Access/paratransit service 18 33 49 #8 respondents
E-bike/e-scooter 13 34 41 #9 &
respondents

*Based upon 1,676 respondents
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OCTA is looking to improve and introduce more technology into transportation.
What do you think OCTA should be focused on? (Select top three)

Smart roadways/intersections

| 64%

Real-time transit apps and information

| 60%

Synchronized Traffic Signals

| 58%

Teleworking technologies 38%
Rideshare (Uber / Lyft)

E-bikes
Autonomous Vehicles

E-scooters

Other+

0% 20% 40%

60% 80%

Other provided: A total of 76 survey respondents selected “Other” as part of

their top three responses.

Smart roadways/intersections (adding sensors to inform drivers of
real-time travel conditions)

Real-time transit apps and information (Moovit, Transit App, etc.)
Synchronized Traffic Signals

Teleworking technologies (virtual meeting platforms, broadband, etc.)
Rideshare (Uber / Lyft)

E-bikes

Autonomous Vehicles

E-scooters

Other

*Based upon 1,814 respondents

1,165

1,087
1,052
684
449
372
318
238

76
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Please rank the following transportation improvements in order of importance.
(1 =most important; 5 = less important)

Results are listed in order of importance.

Count by Rank

Average | Overall

Transportation Improvements
P P Rank Rank

Bus, streetcar, light rail, shuttle, trolley,

. . 561 373 446 247 84 2.4 #1
vanpool, and other transit services

Freeway maintenance, on- and off-
ramp enhancements, and projects to 546 473 306 280 106 2.4 #2
improve overall traffic flow

Pothole repairs, signal synchronization,

. . 337 449 494 309 122 2.7 #3
and intersection improvements
Bike lanes, bikeway anfj sidewalk 177 305 )87 678 264 33 44
networks, and pedestrian pathways
Enhanced infrastructure to
accommodate autonomous, driverless 90 111 178 197 1135 4.3 #5
vehicles

*Based upon 1,711 respondents
Figure 5: Facebook Advertisement @ OCTA oo
Sponsored - @

OCTA wants to hear from you! Help shape the future of
OC's transportation system and set a direction forward by
taking a short survey at LRTP-Survey.com. Be... See More

S
DIRECTIONS 2045

LONG RANGE TRANSPORTATION PLAN
Sustainable, equitable, and innovative transportation solutions.

We want your input!

Take our survey and attend the webinar.

WWW.LRTP-SURVEY.COM
- . Learn More
Take our survey on transportation solutions!

Oe N 5 Comments 1Share @+~

oy Like (J) Comment @> Share
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There were four questions included within the survey to help gauge participants’ interest
and needs relative to the development of future mobility hubs.

Which two services would you like offered at Mobility Hubs? (Select top two)

On-demand shuttle services (OCFlex) 65%

Rideshare (Uber / Lyft)

Carsharing (Zipcar, Getaround)
Bike/e-bike share

E-scooter share
Delivery/parcel lockers

Other+ 3%

0% 10% 20% 30% 40% 50% 60% 70%

Other provided: A total of 54 survey respondents provided additional
responses with frequent mentions of electric vehicle charging
as a service that they would like to see at future mobility hubs.

On-demand shuttle services (OCFlex) 1,181
Rideshare (Uber/Lyft) 728
Carsharing (Zipcar, Getaround) 600
Bike/e-bike share 549
E-scooter share 266
Delivery/parcel lockers 239
Other 54

*Based upon 1,811 respondents
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How important are the following amenities/services for you at Mobility Hubs?
(1 = Not important; 5 = Very important)

Results are listed in order of importance.

Count by Rank

Mobility Hub Average | Overall Based
Amenities/Services ET] Rank Upon
Security features 25 16 92 285 1,389 47 #1 1,807
(cameras, lighting, etc.) respondents
Bathrooms 43 34 128 336 1,264 4.5 #2 1,805
respondents
. 1,801
Seating and open space 25 45 261 596 874 4.2 #3
respondents
. . 1,793
Secure bicycle parking 99 67 270 484 873 4.1 #4
respondents
Aval|?bl|lty.0f staff at the 42 63 334 573 786 41 45 1,798
transit station respondents
. . 1,802
USB charging stations 75 91 396 517 723 4.0 #6
respondents
Dining options (food . 94 117 518 609 = 474 3.7 #7 1,812
trucks/carts, vending machines) respondents
. . . 1,805
Bicycle repair stand/station 149 150 601 509 396 3.5 #8
respondents
. 1,802
ATM machines 156 168 651 459 368 34 #9
respondents
Storage Iock.ers for luggage or 262 158 611 397 379 33 #10 1,807
package delivery respondents
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Where should Mobility Hubs be placed in Orange County? (Select top two)

At major visitor destinations 48%

At rail stations/stops

Educational facilities

At bus stations/stops

At neighborhood shopping centers

Near residential areas

At employment centers

Other+

0% 10% 20% 30% 40% 50%

Other provided: A total of six (6) survey respondents provided additional
responses, which half cited they would like to see mobility
hubs placed at all of the locations listed.

At major visitor destinations (amusement parks, shopping malls, beaches, etc.) 865
At rail stations/stops 674
Educational facilities (universities, colleges, etc.) 519
At bus stations/stops 481
At neighborhood shopping centers 446
Near residential areas 340
At employment centers 294
Other+ 6

*Based upon 1,812 respondents
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What would encourage you to use Mobility Hubs? Is there anything else you

would like to share about Mobility Hubs?

This open-ended question provided respondents an opportunity to share their unique

challenges or solutions for further consideration in the development of Orange County

mobility hubs. More than 45% (837) of survey respondents provided input on this

question. The most common themes were related to accessibility, safety, bus service, and

proposed locations of potential mobility hubs.

Figure 6: English Print Survey
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Directions 2045 Long Range Transportation Plan
Survey Analysis Report, April 2022

v. Demographics

Three (3) demographic questions were included at the conclusion and were optional. This
data was only used in the assessment of this survey’s findings.

What is your age range?

4% 4% 5%

m16to 24
H25to 34
m35to44
W45 to 54
m 55 to 64
H65to 74
75 or older

M Prefer not to answer

Response Count*

16 to 24 82
25to 34 260
35to 44 289
45to 54 337
55 to 64 441
65to 74 273
75 or older 75
Prefer not to answer 68

*Based upon 1,825 respondents



Directions 2045 Long Range Transportation Plan
Survey Analysis Report, April 2022

What is your combined annual household income?

M Less than 30,000

H 30,000 to 49,999

1 50,000 to 79,999

H 80,000 to 109,999
110,000 to 169,999
W 170,000 or more

M Prefer not to answer

Response Count*

Less than 30,000 304
30,000 to 49,999 235
50,000 to 79,999 266
80,000 to 109,999 234
110,000 to 169,999 276
170,000 or more 179
Prefer not to answer 331

*Based upon 1,825 respondents



Directions 2045 Long Range Transportation Plan
Survey Analysis Report, April 2022

What ethnic group do you consider yourself a part of or feel closest to?

m Caucasian/White

M Latino/Hispanic

m African American/Black

B American Indian or Alaskan Native
M Asian - Korean, Japanese, Chinese,

Vietamense, Filipino or other Asian
W Pacific Islander

1%
H Middle Eastern
B Mixed Heritage

Other

Prefer not to answer

Other provided: Indian

Mexican/American
Mexican Korean

Taiwan

Caucasian/White 838
Latino/Hispanic 378
African American/Black 63
American Indian or Alaskan Native 24
Asian: 246
Korean, Japanese, Chinese, Vietnamese, Filipino or other Asian

Pacific Islander 18
Middle Eastern 11
Mixed Heritage 51
Other+ 4
Prefer not to answer 192

*Based upon 1,825 respondents



Directions 2045 Long Range Transportation Plan
Survey Analysis Report, April 2022

Broadening OCTA’s outreach by growing the study contact list of stakeholders and the
general public is essential throughout the development of the LRTP. A total of 1,513 new
email addresses and 1,147 new mobile phone numbers were collected from survey
respondents.

This survey input offers insights into the respondents’ attitudes and needs when planning
for future transportation improvements in Orange County. Survey findings revealed that
respondents would like to see strategies to address traffic congestion, public transit needs
and general transportation improvements in rail service, reduction in the cost to ride
public transit, and improved connectivity to encourage more transit use. Feedback
collected during this phase of the study will be essential in shaping the development of
the draft LRTP as it evolves to meet Orange County’s 2045 transportation needs.
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Appendix A

e Typeform Survey English
e Typeform Survey Spanish
e Typeform Survey Vietnamese
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1+ Let's make sure you're human! Please select "OCTA", "LRTP" and "Directions 2045 from the list
&lan e
ﬁ Choose 3
T @ DIRECTIONS 2045 [2] LrTP
=T =

LONG RANGE TRANSPORTATION PLAN Bus
Sustainable, equitable, and innovative transportation solutions.

Directions 2045
E Orange County

Welcome to the OCTA (=] waik

Long Range Transportation Plan (LRTP)

Community Survey!
[&] Rail

5
:

Bim vao day dé xem tiéng Viét [H] Bike
The LRTP is a blueprint for transportation improvements in Orange County over II‘ Rideshare
the next 20+ years. Your input will help to develop a vision for OC's
transportation system as well as identify goals and priorities. Car
@ Takez ¥ min

P23 Lets try again! Please select "OCTA", "LRTP" and "Directions 2045" from the list below.
Thanks!™

32 When you travel in, around or through Orange County, how do you usually get from place to
place? (Select and rank your top three. 1= most used; 3 = less used)

Ch 3
o0se Drag and drop to rank options

E‘ LRTP I E Drive (car, motorcycle, etc.) i

(8] Bus lE Walk i

Directions 2045 I E Trollies/shuttles (OC Flex, Irvine iShuttle, etc.) i

IE‘ Orange County I E ACCESS/paratransit service i

|
|
|
|
Walk lE Bicycle EE}
|
:

OCTA IE E-bike/e-scooter i
IE Bus it

[6] Rail

IE Metrolink/Amtrak it
[H] Bike

I E Ride-hailing services (Uber/Lyft) it
m Rideshare

Add choice

Car

Add choice
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4 Select your top two strategies to help decrease traffic congestion and reduce how much people

need to drive in the future. (Select Top Two)

Choase 2

I E‘ Encourage carpooling, vanpooling and ridesharing

I Improve bike lanes, sidewalks, pedestrian safety, etc.

Modify streets to safely accommodate all forms of transportation (driving, transit, walking,

‘ bicycling, etc.)

I IE‘ Create a network of light rail streetcars serving key destinations and activity centers

Encourage policies to allow employees to work from home at least one day per week,

‘ whenever possible

I Improve and expand commuter rail services including Metrolink and Amtrak

I Improve and expand bus services

E‘ Offer transit riders access to shuttles, shared bikes/scooters, and rideshare services at transit
stations to get to their final destination (i.e. mobility hubs)

Add choice

63 Which transit improvements do you think could help relieve congestion the most in Orange
County? (Select Top Three)

Description

Choose 3

EI Enhance local bus service in areas with high ridership potential

Create local community shuttle services that get people to and around major activity centers

Create on-demand shared ride services (Uber/Lyft/Microtransit)

IEI Add streetcar services in areas with high ridership potential

E Provide transit only lanes with high quality services (e.g. light rail or bus rapid transit) to
connect activity centers through high traffic areas

E| Enhance connections to and from bus stops and rail stations by developing Mobility Hubs

| |
| |
| |
| |
[ [ €] Enhance commuter rail services (Metrolink/Amtrak) ]
| |
| |
| |

5= Other ways to encourage people to drive less or use alternative forms of transportation are

through pricing or policies. Please indicate which of the following strategies are your top two
preferences. (Select Top Two)

Choose 2

I E Require at least three people in a vehicle to qualify for the carpool lane

Incentivize businesses and employees to make greater use of transit, carpooling, and bicycling
for their commutes

Encourage policies to allow employees to work from home at least one day per week, where
possible

Convert carpool lanes to tolled express lanes that are free for cars with three or more people,
and others can pay a toll to access the lanes

I E Reduce the cost of transit passes and tickets to encourage more transit use

|
|
|

Add choice

7 Considering public transit in Orange County, what do you think are the main challenges to
increasing usage? (Select Top Two)

Choose 2

E Infrequent or unreliable transit services

Long travel times

Lack of service close to my home/destination ]

E Lack of shuttles, shared bikes/scooters, and rideshare services at transit stations

E Finding information about transit services ]

|
|
|
[ [ 0] Ensuring safety and security
|
|
|

(multiple services in one location) Add choice
E Other
Add choice
GROWING TRAVEL DEMAND

following land use ies in relievi

8+ How important are the g traffic
congestion? (Rate questions 6a through 6d in a scale of 1to 5)

m M

8a3 Concentrate business development around transit (bus/rail) centers

Not important Neutral

Very important

As population, housing and employment grow,
so do daily trips and congestion

POPULATION

HOUSING EMPLOYMENT CONGESTION
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8b = Concentrate new housing developments around transit (bus/rail) centers

Mot important Meutral Very important

8c 3 Reduce automobile dependency (reduced parking availability, pay-to-park lots)

Mot important Neutral Very important

8d 3 Encourage walkability and complete streets (streets designed for all users like drivers, cyclists,

pedestrians)

Not important Neutral Very important

92 OCTA is looking to improve and introduce more technology into transportation. What do you
think OCTA should be focused on? (Select Top Three)

Choose 3

E E-bikes

B E-scooters

. Rideshare (Uber / Lyft)

@ Teleworking technologies (virtual meeting platforms, broadband, etc.)

“Smart" roadways/intersections (adding sensors to inform drivers of real-time travel

conditions)

. Autonomous Vehicles

E Synchronized Traffic Signals

II\ Other

Add choice

| |
| |
| |
| |
[ [ E] Real-time transit apps and information (Moovit, Transit App, etc) I
| |
| |
| |
| |

103 Please rank the foll g portation impr in order of importance. (1 = most
important; 5 = less important)

Drag and drop to rank options

E Freeway maintenance, on- and off-ramp enhancements, and projects to improve
overall traffic flow

’ EI Bus, streetcar, light rail, shuttle, trolley, vanpool, and other transit services

’ EI Pothale repairs, signal synchronization, and intersection improvements

[ EI Bike lanes, bikeway and sidewalk networks, and pedestrian pathways

[ EI Enhanced infrastructure to accommodate autonomous, driverless vehicles

Add choice
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11+ Which two services would you like offered at Mobility Hubs? (Select Top
Two)

Choose 2

\z‘ Carsharing (Zipcar, Getaround)

On-demand shuttle services (OCFlex)

Bike/e-bike share

\E‘ Rideshare (Uber / Lyft)

Delivery/parcel lockers

|
|
|
[@ E-scooter share
|
%

Add choice

12 How important are the following amenities/services for you at Mobility Hubs?

m et

12a- Storage lockers for luggage or package delivery

1 2 3 4 5
Not Impertant Neutral Very important
12b= Secure bicycle parking
1 2 3 5
Not Important Neutral Very important
12c+ Bicycle repair stand/station
1 2 3 4 5
Not Important Neutral Very important

12d 3+ Availability of staff at the transit station

Not Impertant Neutral

12+ Bathrooms

Very important

Not Important Neutral

12f> Seating and open space

Very important

Not Important Neutral

Very important

s
v

th Important Neutral

12h 3> Security features (cameras, lighting, etc.)

Very important

s
(5}

Net Important Neutral

Very important
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12i+ ATM machines 16 What is your age range?

B N N e . (e

hal Important Neutral Very important l
25-34
35-44
12j% USB charging stations l @ 45-54

[Ess—m
AR I .
[65—74

C
T
g

Nol Important Neutral Very impertant
75 or older
l \I‘ Prefer not to answer
13+ Where should Mobility Hubs be placed in Orange County? (Select Top Two) Add choice

thocse 2

17+ What is your combined annual household income?
E At neighborhood shopping centers

At bus stations/stops

At rail stations/stops l

[ ] Less than 30,000

[ 8] 20,000 - 49,999

@ Near residential areas . 50,000 - 79,999

At employment centers

At major visitor destinations (amusement parks, shopping malls, beaches, etc) E‘ 110,000 - 169,999

Educational facilities (universities, colleges, etc) I E 170,000 or more

IE\ Other l

= |
| |
= |
CLEE
| |
| |
|

@ Prefer not to answer

. Add choice
Add choice -
14+ What would encourage you to use Mobility Hubs? Is there anything else you would like to share
about Mobility Hubs? 18+ What ethnic group do you consider yourself a part of or feel closest to?

Iﬁ Caucasian/White

Shift f+ Enter to make a line break [ 8] Latino/Hispanic

. African American/Black

press Enter @

E American Indian or Alaskan Native

E Asian - Korean, Japanese, Chinese, Vietnamese, Filipino or other Asian

Thanks for your input! Now, please tell us a little about yourself.
(Optional)

H Pacific Islander

@ Middle Eastern

k:onﬁnue press Enter «

E Mixed Heritage

m Prefer not to answer

15 What is your home zip code?

. Other

Add choice
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Enter your email or mobile number below to receive project updates and
meeting invites and be entered into an opportunity drawing for a chance
to receive one of four $50 gift cards. (Rules)

k?ontinue press Enter @

193 Please enter your email address.

m

scription (option:

L [y LLELR, oo

press Enter &

20+ Please enter your mobile phone number to receive text updates on the project.

Uescription (optiona

= v

press Enter €
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iBienvenido a la Encuesta Comunitaria

DIRECCIONES RUMBO AL 2045

PLAN DE TRANSPORTE A LARGO PLAZO
Soluciones de transporte sostenibles, equitativas e innovadoras.

sobre el Plan de Transporte de Largo

Plazo (LRTP, por sus siglas en inglés) de

El LRTP es un plan para mejorar el transporte en Orange County durante los
proximos 20 afios o mas. Su opinién ayudara a desarrollar una vision para el
sistema de transporte de OC, asi como a identificar objetivos y prioridades.

continuacién. Gracias!*

Escoge 3

[a] rrP
Autobus

@ Orange County
E Caminar

[F] octa

@ Carril ferroviario
E Bicicleta

m Vieje Compartido

Carro

=
a
a
a,
5]
3
o
3
8
o

Add choice

reducir la idad de ¢

OCTA!

m .

@ Toma X min.

que deben

Escoge 2

2% jIntentémoslo de nuevo! Seleccione "OCTA", "LRTP" y "Direcciones 2045" de la lista a

4+ Seleccione sus dos estrategias preferidas para ayudar a disminuir la congestién del trifico y
ir en el futuro. (Seleccione las dos preferidas)

E Fomentar el viaje compartido en automavil, el viaje compartido en camioneta y en cualquier
otro medio de transporte

Mejorar los carriles para bicicletas, las aceras, la seguridad de los peatones, etc.

Modificar las calles para acomodar de manera segura todas las formas de transporte

(conduciendo, transporte publico, caminar, andar en bicicleta, etc.)

E Crear una red de tranvias que lleguen a destinos y centros de actividad importantes

semana, siempre que sea posible

Mejorar y ampliar los servicios de trenes de pasajeros habituales, incluidos Metrolink y Amtrak

Mejorar y ampliar los servicios de autobuis

E Ofrecer a los pasajeros del transporte piiblico acceso a servicios de autobuses de enlace,

bicicletas/scooters compartidos y servicios de viaje compartido en las estaciones de transporte

publico para llegar a su destino final (Ejemplo: centros de movilidad

\ IE Fomentar politicas que permitan a los empleados trabajar desde casa al menos un dia a la

Add choice

1+ jAsegurémonos de que es usted humano! Seleccione "OCTA", "LRTP" y "Direcciones 2045 de la

lista a continuacién. jGracias! Esta pregunta es obligatoria. *

Escoge 3

[a] rTP
Autobus

Direcciones 2045

E Orange County
E Caminar

[F] ocTa

IE Carril ferroviario
IE Bicicleta

m Vieje Compartido

Carro

Add choice

Cuando viaja alrededor, a través o dentro de Orange County, ;cémo suele ir de un lugar a otro?

(Seleccione y clasifique sus tres opciones preferidas. 1 = mas utilizado; 3 = menos utilizado)

Arrastre las opciones y suéltelas para clasificar

Arrastra y suelta para clasificar las opciones

Conduciendo (automévil, motocicleta, etc.)

Caminando

Trolebuses/ autobuses de enlace (OC Flex, Irvine iShuttle, etc.)

ACCESS/ servicio de transporte para discapacitados

Bicicleta

Bicicleta eléctrica/scooter eléctrico

Autobts

Metrolink/Amtrak

|
|
|
|
|
|
|
|
|

Servicios de transporte a pedido (Uber/Lyft)

Add choice

53 Los precios o las politicas piiblicas son otras formas de alentar a las personas a que conduzcan

menos o utilicen formas alternativas de transporte. Indique cuéles de las siguientes estrategias

son sus dos opciones preferidas. (Seleccione las dos mas preferidas)

Escoge 2

[ \z‘ Exigir al menos tres personas en un vehiculo para poder utilizar el carril de viaje compartido I

trabajo

Incentivar a los negocios y a los empleados para que hagan un mayor uso del transporte

publico, los viajes compartidos en automoévil y el ciclismo en sus traslados entre la casa y el

Fomentar politicas que permitan a los empleados trabajar desde casa al menos un dia a la
semana, cuando sea posible

\E‘ Convertir los carriles para viajes compartidos en carriles expresos con pago de peaje, pero
gratuitos para automoviles con tres o mas personas, en tanto que el resto de los vehiculos
pueden pagar un peaje para acceder a los carriles

Reducir el costo de los pases y boletos del transporte publico para fomentar un mayor uso del

’ trénsito

Add choice
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6= ;Qué mejoras en el transporte piiblico cree que podrian ayudar més a aliviar la congestién en
Orange County? (Seleccione sus tres opciones preferidas)

Escoge 3

[ E Mejorar el servicio de autobuis local en 4reas con alto potencial de pasajeros

Crear servicios de transporte de enlace dentro de la comunidad local que lleven a las personas
hacia y alrededor de los principales centros de actividades

[ @ Agregar servicios de tranvia en areas con alto potencial de pasajeros

Crear servicios de transporte compartido a pedido (Uber/Lyft/Microtransit)

[ E Mejorar los servicios de trenes de pasajeros habituales (Metrolink/Amtrak)

Proporcionar carriles solo para transporte publico con servicios de alta calidad (por ejemplo:
tranvia o transporte plblico répido a través de autoblis) para conectar los centros de actividad
en areas de alto trafico

Mejorar las conexienes desde y hacia las paradas de autobis y las estaciones de tren mediante
el desarrollo de Centros de Movilidad d des Mobility Hubs (mdltiples servicios en un
solo lugar)

[ [#] otro

Add choice

7= Teniendo en cuenta el transporte piiblico en Orange County, ;cuéles cree que son las
principales dificultades para aumentar su utilizacién? (Seleccione sus dos opciones preferidas)

E Servicios de transporte pliblico poco frecuentes o poco confiables

Largos tiempos de viaje

Falta de servicio cerca de mi casa/destino

E Falta de transporte, bicicletas/scooters compartidos y servicios de viaje compartido en las
estaciones de transporte publico

[ @ Garantizar la seguridad y la proteccién

Add choice

8b -+ Concentrar las nuevas construcciones de vivienda alrededor de los centros de transporte
publico (autobuis/ferrocarril)

No importante Neutral Muy importante

8¢+ Reducir la dependencia del automévil (disponibilidad reducida de estacionamiento, lotes de
estacionamiento pagados)

No importante Neutral Muy importante

8d = Fomentar las comodidades para caminar y la construccion de calles completas (calles disefiad
para todos los usuarios como conductores, ciclistas o peatones)
1 2 3 4 5
No importante Neutral Muy importante

CRECIENTE DEMANDA DE VIAJES Y UNA
LIMITADA DISPONIBILIDAD DE TIERRA

8- ;Qué importancia tienen las siguientes estrategias de uso de la tierra para

aliviar la congestién del tréfico? (Califique las preguntas desde la 6a hasta la
6d en una escala del 1al 5

8a = Concentrar el desarrollo comercial en torno a los centros de transporte piblico

(autobus/ferrocarril)

A medida que |a poblacidn, la vivienda y
el empleo crecen, también lo hacen los viajes
diarios y la congestion

ptio 8 33%
+ + =

POBLACION

CONGESTION

No importante Meutral

Muy importante
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9 OCTA busca meji ei ducir més tecnologia en el
centrarse la OCTA? (Seleccione sus tres opciones preferidas)

porte. ;En qué cree que deberia

Escoge 3

\z‘ Bicicletas eléctricas

E Scooters eléctricos

Viajes compartidos (Uber / Lyft)

EI Tecnologias de teletrabajo (plataformas de reunienes virtuales, banda ancha, etc.)

\E‘ Aplicaciones e informacién sobre transporte publico en tiempo real (Moovit, aplicacién Transit,

\E‘ Calles/intersecciones “inteligentes” (colocacion de sensores para informar a los conductores
de las condiciones de viaje en tiempo real)

\E‘ Vehiculos auténomos

\E‘ Sefiales de trafico sincronizadas

|
|
|
|
{ etc)
|
|
|

\I‘ Otro

Add choice

10+ Clasifique las siguientes mejoras de transporte en orden de importancia. (1 = més importante; 5

= menos importante)

Arrastra y suelta para clasificar las opciones

para mejorar €l flujo de tréfico en general

Mantenimiento de autopistas, mejoras en las rampas de entrada y salida y proyectos

Autobuis, tranvia, tren ligero, servicio de enlace, trolebus, camioneta para viaje

compartido y otros servicios de transporte publico

Reparacion de baches, sincronizacion de la sefializacion y vias peatonales.

12 ;Qué importancia tienen para usted las siguientes comodidades/servicios en los centros de

movilidad (Mobility Hubs)?

m I

122+ Casilleros de almacenamiento para equipaje o entrega de paquetes

No importante Neutral

12b- Estacionamiento seguro para bicicletas

Muy importante

No importante Neutral

12c* Puesto/estacién de reparacién de bicicletas

Muy importante

No importante Neutral

12d # Disponibilidad de personal en la estacién de transporte piiblico

Terrenos para bicicletas, redes de ciclovias y aceras, ademas de vias peatonales

|
|
|
|
|

Mejora de la infraestructura para acomodar vehiculos auténomos sin conductor

Add choice

Los centros de movilidad (Mobility Hubs en inglés) permiten a las
personas los transbordos entre los diferentes servicios de transporte,
incluidos autobus, bicicleta y scooters eléctricos, viajes compartidos y
tren; todo en un solo lugar. Pueden ofrecer comodidades como estaciones
de carga eléctrica, seguro para bici o lugares
donde sentarse.

m el

Centros de Movilidad

Centros de Movilidad

11 Elija dos servicios que le gustaria que se ofrecieran en los centros de
movilidad (Mobility Hubs) (Seleccione sus dos opciones preferidas)

Escoge 2

‘ ‘i‘ Alquiler de vehiculos por horas (Zipcar, Getaround)

‘ [8] servicios de transporte a pedido (OCFlex)

| (<] compartr bicicetas/bicicetas elécticas

‘ ‘i\ Compartir scooter eléctrico

‘ \ﬂ Transporte compartido (Uber / Lyft)

‘ ‘ F | Casilleros de entrega /paqueteria

‘ [¢] otro

Add choice

Muy importante

No importante Neutral

12e+ Bafios

Muy importante

No importante Neutral

12f+ Lugares para sentarse y espacios abiertos

Muy importante

No importante Neutral

12g+ Opciones para comer (camiones/carritos de comida, maquinas expendedoras)

Muy importante

No importante MNeutral

12h 3 Elementos de seguridad (cdmaras, iluminacién, etc.)

Muy importante

No importante Neutral

All|Page
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i . Zar 2 . - e -
12i+ Cajeros automaticos 16 Cudl esel rango de su edad? 7, :Cuénto es su ingreso familiar anual combinado?

I E‘ Menos de 30,000 I
I 30,000 - 49,999 I
50,000 - 79,999 I

No importante Neutral Muy importante I L I
Iﬂ 35-44 I
I@ 45-54 I

I [] 20,000 - 109,999

12j Estaciones de carga USB I \E‘ 55-64

I [£] 110,000 - 169,999

I [F] 6574

I [F] 170,000 0 mas

I \E‘ 75 o mayor
I IE‘ Prefiero no responder
No importante Neutral Muy importante
I \E‘ Prefiero no responder
Add choice
Add choice
133 :Dénde deberian ubicarse los centros de movilidad (Mobility Hubs) en Orange County?
(Seleccione sus dos opciones preferidas)
Escoge 2 18+ ;A qué grupo étnico considera usted que pertenece o se siente mas cercano?

l E‘ En los centros comerciales del vecindario

l E Caucasico/Blanco

l
l Latino/Hispano ]
|
|

l En estaciones/paradas de autobuses

En estaciones/paradas de tren

Afroacmericano/Negro

l E‘ En los centros de empleo l @ Indigena Americano o Native de Alaska

En los principales destinos de los visitantes (parques de atracciones, centros comerciales,

l E Asiatico: Coreano, Japonés, Chino, Vietnamita, Filipino o de otro pais asiatico

]

playas, etc)

Islefio del Pacifico

l Instalaciones educativas (universidades, colegios, etc)

|
l
l
l [ 0] Cerca de areas residenciales ]
‘
l
|

l @ Criente Medio

l IE‘ Otro

l
l
Add choice lE Qrigen mixto ]
l
l

l m Prefiero no contestar

143 ;Qué le animaria a utilizar los centros de movilidad (Mobility Hubs)? ;Hay algo més que le l Otro
gustaria compartir sobre estos centros?

Description (optional Add choice

Pulsa Shift 1t + Enter ¢ para afiadir un pamafo

pulsa Enter «

iGracias por su contribucién! Ahora, cuéntenos un poco sobre usted.
(Opcional)

Continuar )

159 ;Cual es el codigo postal de su casa?

LY ET IO puisa Enter «
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g su correo ico o nu de teléf celular a i ion
para recibir actualizaciones del proyecto e invitaciones a reuniones,
ademds de participar en un sorteo para recibir una de las cuatro tarjetas

de regalo de $50.

m e

19+ Escriba su direccién de correo electrénico.

"4 pulsa Enter @

20+ Ponga su nimero de teléfono celular para recibir actualizaciones de texto sobre el proyecto.

pulsa Enter ¢
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PHUONG HUGNG NAM 2045

KE HOACH VAN CHUYEN DAI HAN
Cdc gidi phdp giao théng bén viing, céng béng va sdng tao.

Chao murng quy vi dén véi Khao Sat Cong
Pong vé Ké Hoach Van Tai Dai Han (LRTP,
tir viét tat tiéng Anh) caa OCTA!

LRTP Ia mét ké hoach chi tiét cho cac cai tién giao théng & Orange County trong
20+ nam tdi. Y kién déng gép clia quy vi sé gilip phat trién tam nhin cho hé
théng giao théng clia OC cling nhu xac dinh cac muc tiéu va vu tién.

m Nmfm e

© Takes X min

1= Khi di trong, xung quanh hoéc qua Orange County, quy vi thudng di tir nci nay dén nai khac
bang cach nao? (Chon va x€p hang ba lua chon hang dau cia quy vi. 1 = sir dung nhigu nhat; 3 = it
st dung)

Kéo va thd € x&p hang cic tly chon

Drag and drop to rank options

Lai xe (xe hdi, xe may, v.v.) i I
Bib) " l
Xe chay bdng diy cép/xe dua dén (OC Flex, Irvine iShuttle, v.v) & I
ACCESS/phudng tién giao théng céng cdng danh cho ngudi khuyét tat it I
Xe dap H I
Xe dap dién/Xe tay ga dién ti i l
Xe buyt it I
Metrolink/Amtrak i I
Dich vu goi xe (Uber/Lyft) i I
Add choice

2+ Chon hai chién lugc hiang dau caa quy vi d€ gitp giam tic nghén giao théng va giam lugng
ngudi can l3i xe trong tuaong lai. (Chon Hai Lua Chon Hang Bau)

Chon 2 lya chon

Choose 2

[ II' Khuyén khich di chung xe hdi, xe van tai nho, tra tién di chung xe ‘

[ Cai thién lan dudng danh cho xe dap, via hé, tinh an toan cho ngudi di bg, v.v. ‘

Stta d6i duding phé d€ phi hgp vdi tat ca cac hinh thiic giao théng (lai xe, chuyén tuyén, di bd,
di xe dap, v.v.) mt cach an toan

Tao mét mang Iuéi xe dién dudng sit nhe phuc vu cac diém dén va trung tdm hoat déng
chinh

bat cif khi nao cé the

Cai thién va md réng cac dich vu duding sat di lai bao gém Metrolink va Amtrak

[6] cai thién va m réng dich vu xe buyt

IEI Cung cap cho nhitng ngudi di phudng tién cdng cong quyen st dung xe dua don, xe dap/xe

{ E Khuyén khich cic chinh sach cho phép nhén vién lam viéc tai nha it nhat mét ngay méi tuan, ‘
tay ga diing chung va dich vu tra di chung xe tai cic tram giao théng céng céng dé dén diém

dirng cudi cling cta ho (tdc 14 cac trung tdm di chuyén)

Add choice

3% Céc cach khac dé khuyén khich moi ngudi it 13i xe hon hoéc sir dung cac hinh thirc van chuyén

thay thé 13 théng qua chinh sach hoéc gia ca. Vui long cho biét chién lu'gc ndo sau day la hai tay
chon hang dau cia quy vi. (Chon Hai Lira Chon Hang D3au)

Chen 2 lva chon

Choose 2

[ E Yéu cau it nhat ba ngudi trén xe du digu kién di lan dudng danh cho xe chung

Khuyén khich cac doanh nghiép va nhan vién sir dung nhigéu hon phuong tién céng cdng, di
chung xe va di xe dap trén | trinh di lai

Khuyén khich cAc chinh sdch cho phép nhén vién [am viéc tai nha ft nhat mét ngay méi tun,
néu co thé

Chuyén lan dudng di chung xe sang lan dudng cao téc cé thu phi mién phi cho xe hdi ¢6 tir ba
ngudi trés 18n va nhiing ngudi khac c6 thé tra phi dé di vao cac lan dudng nay

E Giam chi phi vé chuyén tuyén va vé dé khuyén khich sir dung phuong tién cng céng nhigu
hon

Add choice

43 Phudng thifc cai thién phuong tién nao cé thé gitp giam tic nghén nhiéu nhit & Orange
County? (Chon Ba Lua Chon Hang Bau)

Chgn 3 Iya chon

Choose 3

I \E‘ Tang cudng dich vu xe buyt dia phudng & cac khu vuc cé tigm nang hanh khéch cao

Tao dich vu dua dén cong dong dja phucng dua moi ngudi dén va xung quanh cac trung tdm
hoat dong chinh

I Tao dich vu di xe chung theo yéu cau (Uber/Lyft/Microtransit)

I \E‘ Thém dich vu xe dién tai cac khu vuc cé tiém nang lugng hanh khach cao

I \E‘ Tang cudng dich vu dudng sét di lai (Metrolink/Amtrak)

Cung cip cac lan dudng chi chuyén tuyén véi cic dich vu chét lugng cao (vi du: dudng sit nhe
hoic xe buyt nhanh) dé két ndi cac trung tdm hoat dong qua céac khu vuc giao théng mat do
cao

\E‘ Tang cuding két ndi dén va di tir cac diém ding xe buyt va ga dudng sét bang cach phét trién
Trung Tam Di Chuyén (nhiu dich vu tai mét dia diém)

l@ Khac

|
|
|
\
|
|

Add choice

5 Quy vi nghi d4u 13 thich thiic chinh d6i véi viée ting cudng sir dung khi cdn nhéc vé phuong
tién céng cong & Orange County? (Chon Hai Lua chon Hang dau)

Chon 2 Iua chon

Choose 2

I E‘ Dich vu van chuyén khéng thudng xuyén hodc khéng déng tin cay

l Théi gian di chuyén dai

I Thigu dich vu gan nha/digm dén cua toi

I E‘ Dam bao an toan va bao mat

‘ Thiéu xe dua ddn, xe dap/xe tay ga dung chung va dich vu di chung xe tai cic tram trung

chuyén

Tim ki€m théng tin v& cac dich vy vén chuyén

l |8 ] khac

Add choice
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NHU CAU DI LAl NGAY CANG TANG
VA DAT DAI CO HAN

69 Céc chién lugc sir dung dat sau day déng vai tré quan trong nhu thé nao

trong viéc giam un tac giao théng? (Xép hang cac cau hoi tir 6a dén 6d Khi dén s6, nha & va viéc 1am ting Ién, cac
trong thang diém tif 1 dén 5) chuyén di hang ngay va sy tic nghén giao
théng cling tang theo

@ Ml e

+ —

DAN SO NHA & VIEC LAM TAC NGHEN
GIAO THONG

8 Vui long x&p hang cac cai ti€n giao théng sau theo thif tu quan trong. (1 = quan trong nhat; 5 = it
quan trong)

Kéo va tha d€ x8p hang cac tly chon

6a Tép trung phéat trién kinh doanh xung quanh céc trung tdm vén chuyén (xe buyt/dudng sat)

ription (optiona Drag and drop to rank options

E Bao tri dudng cao tdc, cai tién trén va ngoai doan dudng néi va cac du an cai thién

luu lugng giao théng t8ng thé

Cac dich vu xe buyt, xe dién, tau dién nhe, xe dua dén, xe buyt nhanh, xe vanva cac

Khéng quan trong Trung lap R&t quan trong dich vu vén chuyén khic

Stta chifa 8 ga, déng b héa tin hiéu va dudng danh cho ngudi di bd

Khu danh cho xe dap, mang lugi dudng danh cho xe dap va via hé cling nhu dudng
danh cho ngudi di b

6b= Tép trung cac du an phat trién nha & méi xung quanh cac trung tdm chuyén tuyén (xe buyt/
duéing sat) [

Co s@& ha ting néng cao dé€ dap (ng cac phuang tién tu lai

Add choice
1 2 3 4 5
Trung Tam Van Chuyén
Khéng quan trong Trung 13p R4t quan trong Cée trung tém di chuyén cho phép mol ngudl chuyén a6 glita céc dich vu

véin chuyén bao gém xe bugt, xe dap va xe tay ga dién ti, di chung xe va
dudng st tit ca & mét dia diém. Ho ciing cung cip céc tién nghi nhu
tram sac dién, chd d€ xe dap an toan hodc ché ngbi.

Continue [T

6c¥ Giam su phu thudc vao xe hoi (giam s& lugng ché dau xe, bii dau xe tra tién dé dau xe)

Khéng quan trong Trung lap R4t quan trong

9+ Quf v musn dugc cung cap hai dich vy nao tai Trung Tém Di Chuyén?
(Chon Hai Lua chon Hang dau)
Chori 2 ks

6d+ Khuyén khich kha nang di bé va dudng phé hoan chinh (dudng phd dugc thiét k& cho tét ca
ngudi dung nhu ngudi l3i xe, ngudi di xe dap, ngudi di bo)

Choose 2

A| Bi chung xe haii (Zipcar, Getaround) [

8] Dich v xe bugt theo yéu cau (OCFiex) [

[c] Bi chung xe dap/xe dap dién [

1 2 3 4 5 0] Bi chung xe tay ga [
| E | Bi chung xe (Uber / Lyft) [
Khéng quan trong Trung lap R&t quan trong
¥ | Ta khoa giao hang/buu kisn |
7+ OCTA dang tim cach cai tién va dua nhiéu céng nghé hon vao giao théng van tai. Quy vi cho G| Khac [
réng OCTA nén tap trung vao diéu gi? (Chon Ba Lua Chon Hang Dau) ;

Chon 3 lua chon

Choose 3

[ EI Xe dap dién

’ Xe tay ga dién

[ Di chung xe (Uber / Lyft)

’ IEI Céng nghé lam viéc tir xa (n&n tang hop truc tuyén, bing théng réng, v.v.)

v.v)

Giao 16/dudng "théng minh” (thém cam bién dé thong bao cho ngudi lai xe v& digu kién di
chuyén theo théi gian thuc)

’@ Xe Ty Léi

“EI Tin Hiéu Giao Théng Ddng B&

’ E Théng tin va ting dung chuyén tuyén theo thdi gian thuc (Moovit, Ung dung chuyén tuyén, ‘

’l] khac

Add choice
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10a+ Ta khéa d& guri hanh Iy hodc géi hang

Khéng quan trong Trung lap

10b -+ Béi ddu xe dap an todn

r&t quan trong

khéng quan trong Trung lap

10c+ Tram sifa chira xe dap

rit quan trong

)
w

khéng quan trong Trung lap

10d+ Nhan vién tai tram trung chuyén sin sang giip d&

rét quan trong

Kkhéng quan trong Trung l3p

10e+ Phéng tim

rdt quan trong

khﬁmg quan trong Trung lap

10f» Ché ngbi va khéng gian m&

rat quan trong

khﬁng quan trong Trung lap

10g % Tiy chon &n udng (xe tai/xe ddy thirc 3n, may ban hang ty déng)

rdt quan trong

khéng quan trong Trung 13p

10h + Cac tinh ndng bao mat (camera, anh séng, v.v.)

rit quan trong

khbng quan trong Trung lap

rét quan trong

10i+ May rat tien ATM

1 2 3 4 &
khﬁng quan trong Trung lap rét quan trong
10j= Tram sac USB
1 2 3 4 5
khéng quan trong Trung lap rdt quan trong

112 Trung TAm Di Chuyé&n nén duge dit & ddu & Orange County? (Chon Hai Lua chon Hang dau)

Chon 2 Iva chon

thoose 2

I El Tai céc trung tdm mua sém lan can

I Tai céc tram xe buyt/tram difing

|

Tai céc ga/cac tram dudng sat

[@ Gan khu dan cu

I Tai cac trung tam viéc lam

‘ vV

Tai cic diém dén chinh clia khich viéng tham (céng vién gidi tri, trung tAm mua sam, bai bién,

I El Cd S& Gido Dyc (trudng dai hoc, cao dang, v.v)

I [H] Knac

|
|
|
|
|
|
|
|

Add choice

12+ Diéu gi sé khuyén khich quy vi sir dung Trung Tam Di Chuyén? Cé digu gi khac quy vi muén chia

sé vé Trung Tam Di Chuyén khéng?

Shift ft + Enter ¢ to make a line break

VANG v

Cam on théng tin ciia quy vi! Biy
ban than quy vi. (Khéng bit budc)

ntinue [T

Nhan Enter ¢

gi&, hy cho chiing t5i biét mét chit va

on

zip cha nha quy vi la gi?

Mhén Enter ¢

VANG v
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a e PR T 'n
14 Do tudi cua quy vi la bao nhiéu? o
° - Nhép email hoac sé dién thoai di déng cta quy vi vao bén dudi d€ nhan

Mocrrimtinm fanfnmne théng tin cap nhéat vé du &n va I&i mdi tham gia cudc hop, déng théi
R tham gia rit thim co héi d&€ nhan mét trong bén thé qua tang tri gid $50.

16-24 Nnén Enter ¢
25-34
35-44
(D] 45-54

17+ Vui léng nhép dia chi email cia quy vi.
E 55-64 Description (optional|
65-74

(6] 75 hoac hon

A/ [cBY@ Nhin Enter «

\E‘ Khéng muén dé cap

Add choice
182 Vui léng nhép s6 dién thoai di déng cia quy vi d€ nhan théng tin cip nhét qua tin nhan vé du
15 Téng thu nhép hé gia dinh hang ndm cda quy vi 1a bao nhiéu? o

Description (optional

l it han 30,000

l (8] 30,000 - 49,999

VANG v RNt

l [c] 50,000 - 79,999

l [D] 80,000 - 109,999

l | E] 110,000 - 169,999

170,000 hosc hon

l E’ Khéng muén dé cap l

|
|
|
|
|
|

Add choice

16+ Quy vi coi minh la mét phén cia hodc cam thdy gan gii nhat véi nhém dan téc nao?

Description (optional

I Ngugi Da trang

I Ngudi La-tinh/Ngudi G6c Tay Ban Nha I

I Nguai My géc Phi / Da den

I [ © | Nguai My Da D6 hoc Thé Dan Alaska

Ngudi Chau A - Han Quéc, Nhat Ban, Trung Quéc, Viét Nam, Philippines hoac Chau A khac

Cu Dan Do Théi Binh Dudng

I IE‘ Ngudi Trung Bong

I II‘ Khéng muén dé cap

|
|
I [H] Ngusi Pa Ching Toc I
|
|

I Khc

Add choice
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Appendix B

® Print Survey English
® Print Survey Spanish
e Print Survey Vietnamese
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NO POSTAGE
NECESSARY
IF MAILED

IN THE
UNITED STATES

DIRECTIONS 2045

LONG RANGE TRANSPORTATION PLAN

Sustainable, equitable, and innovative transportation solutions.

Mobility Hubs

Mobility hubs allow people to switch between transportation services including bus, bike and e-scooters, ridesharing and rail all in
one location. They can offer amenities like electric charging stations, secured bike storage or seating.

9. Which two services would you like offered at
Mobility Hubs? (Select top two)

On-demand shuttle services (OC Flex)

BUSINESS REPLY MAIL

FIRST-CLASS MAIL PERMIT NO 2784 ORANGE CA
POSTAGE WILL BE PAID BY ADDRESSEE

Delivery/parcel lockers
Rideshare (Uber/Lyft)
Bike/e-bike share

E-scooter share

ORANGE COUNTY TRANSPORTATION AUTHORITY
ATTN: PUBLICOUTREACH RM 703

PO BOX 14184

ORANGE CA 92863-9831

Carsharing (Zipcar, Getaround)
Other

ooooooao

10. How important are the following amenities/services for

you at Mobility Hubs? Rate each amenity/service on a scale SUSTAINABILITY LIVABILITY

of 1 to 5 by circling the number of importance. Encourage use of Create a sense of

([1] Very not Important, [2] Not important, [3] Neutral, sustainable/zero- community

[4] Important, [5] Very important) emissions modes

[1] [2] [3] [4] [5] Storage lockers for luggage or EQUITY TRANSIT SUPPORT (| 1 PP L T A Y T AL T L L
package delivery Improve access for those Improve first/last mile g

[1] [2] [3] [4] [5] Secure bicycle parking with limited choices connections g

[1] [2] [3] [4] [5] Bicycle repair stand/station

[2] [2] [3] [4] [5] Availability of staff at the transit station
(1] [2] 3] [4] [5] Bathrooms "'Spaau Alljlgow auniny ssaJppe 03 swie jeyy AJuno) aduelQ 40} UOISIA B duyap 03
12. What would encourage you to use Mobility Hubs? sieah unoy Asane padojanap si (d1¥Y1) ue|d uonenodsued) aguey Suoq ayl

[1] [2] 3] [4] [5] ~ Seating and open space Is there anything else you would like to share about .
jandul unoA jJuem apn

[1] [2] [3] [4] [5] Dining options (food trucks/carts, Mobility Hubs?
vending machines)

[1] [2] [3] [4] [5] Security features (cameras, lighting, etc.)
[1] [2] [3] [4] [5] ATM machines
[2] [2] [3] [4] [5] USB charging station

11. Where should Mobility Hubs be placed in Orange
County? (Select top two)

'SUOLIN|OS UOLIDIIOASUDI) SALDAOUUI PUD ‘3]qbIIND3 ‘9|qDUIDISNS

|
|
1
|
[ Atemployment centers :
[C] Near residential areas ! NV—|C| NOU.VJ.HOC'SNVHJ. EIE)NVH 9N01 -
[] Educational Facilities (universities, colleges, etc.) : © — o]
0 rencmoment o : SY70Z SNOILD3YIA %'5'
[] Atneighborhood shopping centers |
[ At rail stations/stops : S
[] At major visitor destinations (amusement parks, shopping 1 = =
malls, beaches, etc.) : %
[ Other | __/
1
OCTA !
1 PR PR EN
7 \ 7 \
/ \ / \

1 1 1 Al91 Page




DIRECTIONS 2045

LONG RANGE TRANSPORTATION PLAN

1. When you travel in, around or through Orange County,
how do you usually get from place to place? Please select
your top three choices by circling the number rank based
on your most commonly used methods. ([1] most used,
[2] commonly used, [3] less used)

[1] [2] [3] (Bicycle

[1] [2] [3] Ride-hailing services (Uber/Lyft)

[1] [2] [3] Metrolink/Amtrak

[1] [2] [3] E-bike/e-scooter

[1] [2] [3] ACCESS/paratransit service

[1] [2] [3] Trollies/shuttles (OC Flex, Irvine iShuttle, etc.)
[1] [2] [3] Walk

(1] [2] [3] Bus

[1] [2] [3] Drive (car, motorcycle, etc.)

2. Select your top two strategies to help decrease traffic
congestion and reduce how much people need to drive in
the future. (Select top two)

[ Encourage carpooling, vanpooling, and ridesharing

[0 oOffer transit riders access to shuttles, shared bikes/
scooters, and rideshare services at transit stations to
get to their final destination (i.e. mobility hubs)

Encourage policies to allow employees to work from
home at least one day per week, whenever possible

Improve and expand commuter rail services including
Metrolink and Amtrak

Improve and expand bus services
Improve bike lanes, sidewalks, pedestrian safety, etc.

Modify streets to safely accommodate all forms of
transportation (driving, transit, walking, bicycling, etc.)

O Oooo o O

Create a network of light rail streetcars serving key
destinations and activity centers

3. Other ways to encourage people to drive less or use
alternative forms of transportation are through pricing or
policies. Please indicate which of the following strategies
are your top two preferences. (Select top two)

[C] Reduce the cost of transit passes and tickets to encourage
more transit use

[] Require at least three people in a vehicle to qualify for
the carpool lane

[] Incentivize businesses and employees to make greater
use of transit, carpooling, and bicycling for their
commutes

[ convert carpool lanes to tolled express lanes that are free
for cars with three or more people, and others can pay a
toll to access the lanes

[J Encourage policies to allow employees to work from
home at least one day per week, where possible

Sustainable, equitable, and innovative transportation solutions.

4. Which transit improvements do you think could
help relieve congestion the most in Orange County?
(Select top three)

[ Enhance local bus service in areas with high ridership
potential

[] Create on-demand shared ride services
(Uber/Lyft/Microtransit)

[] Provide transit only lanes with high quality services
(e.g. light rail or bus rapid transit) to connect activity
centers through high traffic areas

O

Enhance connections to and from bus stops and rail
stations by developing Mobility Hubs (multiple services
in one location)

Enhance commuter rail services (Metrolink/Amtrak)

Add streetcar services in areas with high ridership
potential

Create local community shuttle services that get people
to and around major activity centers

Other

O 0O OO0

5. Considering public transit in Orange County, what do you
think are the main challenges to increasing usage?
(Select top two)

Long travel times
Lack of service close to my home/destination
Infrequent or unreliable transit services

Lack of shuttles, shared bikes/scooters, and rideshare
services at transit stations

Ensuring safety and security
Finding information about transit services
Other

Ooo0O0 OoOooad

6. How important are the following land use strategies in
relieving traffic congestion? Rate each strategy on a scale of
1 to 5 by circling the number of importance.

([1] Very not Important, [2] Not important, [3] Neutral,

[4] Important, [5] Very important)

[1] [2] [3] [4] [5] Concentrate business development
around transit (bus/rail) centers

[1] [2] [3] [4] [5] Concentrate new housing developments
around transit (bus/rail) centers

[1] [2] [3] [4] [5] Reduce automobile dependency (reduced
parking availability, pay-to-park lots)

[1] [2] [3] [4] [5] Encourage walkability and complete
streets (streets designed for all users
like drivers, cyclists, pedestrians)

7. OCTA s looking to improve and introduce more
technology into transportation. What do you think OCTA
should be focused on? (Select top three)

Rideshare (Uber / Lyft)

Teleworking technologies (virtual meeting platforms,
broadband, etc.)

"Smart" roadways/intersections (adding sensors to
inform drivers of real-time travel conditions)

E-scooters
Synchronized Traffic Signals
E-bikes

Real-time transit apps and information
(Moovit, Transit App, etc.)

Autonomous Vehicles
Other

o0 O0Oooo O oo

8. Please rank the following transportation improvements
by circling the number of importance to you. ([1] highest
importance to [5] lowest importance; select each number of
importance only once)

[1] [2] [3] [4] [5] Freeway maintenance, on-and off-ramp
enhancements, and projects to improve
overall traffic flow

[1] [2] [3] [4] [5] Bus, streetcar, light rail, shuttle, trolley,
vanpool, and other transit services

[1] [2] [3] [4] [5] Pothole repairs, signal synchronization,
and intersection improvements

[1] [2] [3] [4] [5] Bike lands, bikeway and sidewalk
networks, and pedestrian pathways

[1] [2] [3] [4] [5] Enhanced infrastructure to
accommodate autonomous driverless
vehicles

By 2045 the Orange County population is expected
to increase by 9%. Without continuous analysis
and planning, congestion delay and other
transportation challenges will likely worsen.

To address future transportation needs the LRTP
reflects current OCTA policies and commitments,
transportation study findings, and input from local
jurisdictions, business leaders, community leaders,
county residents, and transportation planning
professionals.

OCTA
Thanks for your input!

Please tell us a little about yourself. (Optional)

What is your home zip code?

What is your age range?
16-24

25-34

35-44

45-54

55-64

65-74

75 or older

OO0O0O0O0ooo

Prefer not to answer

What is your combined annual household income?
Less than $30,000

$30,000 — $49,999

$50,000 — $79,999

$80,000 — $109,000

$110,000 — $169,000

$170,000 or more

Prefer not to answer

ooooooOod

What ethnic group do you consider yourself a part of
or feel closest to?

Caucasian/White

Latino/Hispanic

African American/Black

American Indian or Alaskan Native

Asian — Korean, Japanese, Chinese, Vietnamese,
Filipino or other Asian

Pacific Islander
Middle Eastern
Mixed Heritage
Other

Prefer not to answer

Oo0o0o0O0 OOOooo

Enter your email or mobile number below to
receive project updates and meeting invites
and be entered into an opportunity drawing to
receive one of four $50 gift cards.

Email address:

Mobile number:




DIRECCIONES RUMBO AL 2045
PLAN DE TRANSPORTE A LARGO PLAZO

Los centros de movilidad (Mobility Hubs)

Soluciones de transporte sostenibles, equitativas e innovadoras.

Los centros de movilidad (Mobility Hubs) permiten a las personas los transbordos entre los diferentes servicios de transporte, incluidos autobus,
bicicleta y scooters eléctricos, viajes compartidos y tren; todo en un solo lugar. Pueden ofrecer comodidades como estaciones de carga eléctrica,

almacenamiento seguro para bicicletas o lugares donde sentarse.

9. Elija dos servicios que le gustaria que se ofrecieran en los centros
de movilidad (Mobility Hubs) (Seleccione sus dos opciones preferidas)
Servicios de transporte a pedido (OC Flex)

Casilleros de entrega /paqueteria

Transporte compartido (Uber/Lyft)

Compartir bicicletas/bicicletas eléctricas

Compartir scooter eléctrico

Alquiler de vehiculos por horas (Zipcar, Getaround)

Otro

OoooooonO

10. ¢{Qué importancia tienen para usted las siguientes comodidades/
servicios en los centros de movilidad (Mobility Hubs)? Califique cada
amenidad/servicio en una escala del 1 al 5 marcando con un circulo
el nimero de importancia. ([1] Muy poco importante, [2] No es
importante, [3] Neutral, [4] Es Importante, [5] Muy importante)

[1] [2] [3] [4] [5] Casilleros de almacenamiento para equipaje o
entrega de paquetes

[1] [2] [3] [4] [5] Estacionamiento seguro para bicicletas
[1] [2] [3] [4] [5] Puesto/estacion de reparacion de bicicletas

[1] [2] [3] [4] [5] Disponibilidad de personal en la estacién de
transporte publico

[1] [2] [3] [4] [5] Bafios
[1] [2] [3] [4] [5] Lugares para sentarse y espacios abiertos

[1] [2] [3] [4] [5] Opciones para comer (camiones/carritos de
comida, maquinas expendedoras)

[1] [2] [3] [4] [5] Elementos de seguridad (camaras,
iluminacidn, etc.)

[1] [2] [3] [4] [5] Cajeros automaticos
[1] [2] [3] [4] [5] Estaciones de carga USB

11. ¢Doénde deberian ubicarse los centros de movilidad (Mobility
Hubs) en Orange County? (Seleccione sus dos opciones preferidas)

En los centros de empleo

Cerca de las areas residenciales

Instalaciones educativas (universidades, colegios, etc.)
En estaciones/paradas de autobuses

En los centros comerciales del vecindario

En estaciones/paradas de tren

En los principales destinos de los visitantes (parques de
atracciones, centros comerciales, playas, etc.)

Otro

O OO0OO0OO00O0O

SOSTENIBILIDAD HABITABILIDAD
Fomentar el uso de Crear un sentido de
modalidades de comunidad

transporte sostenibles/
de emisiones cero

APOYO AL
EQUIDAD TRANSPORTE PUBLICO
Mejorar el acceso para Mejorar las conexiones de
aquellos con opciones la primera/ultima milla

limitadas

12. ¢Qué le animaria a utilizar los centros de movilidad

(Mobility Hubs)? ¢Hay algo mas que le gustaria compartir

sobre estos centros?

OCTA

DOBLE AQUI
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DIRECCIONES RUMBO AL 2045
PLAN DE TRANSPORTE A LARGO PLAZO

1. Cuando viaja alrededor, a través o dentro de Orange County,
écomo suele ir de un lugar a otro? Seleccione sus tres opciones
principales encerrando en un circulo la clasificacion numérica segiin
sus métodos mas utilizados. ([1] mds utilizado, [2] De uso comun,
[3] menos utilizado)
[1] [2] [3] (Bicicleta
[1] [2] [3] Servicios de transporte a pedido (Uber/Lyft)
[1] [2] [3] Metrolink/Amtrak
[1] [2] [3] Bicicleta eléctrica/scooter eléctrico
[1] [2] [3] ACCESS/servicio de transporte para discapacitados
[1] [2] [3] Trolebuses/ autobuses de enlace

(OC Flex, Irvine iShuttle, etc.)
[1] [2] [3] Caminando
[1] [2] [3] Autobus
[1] [2] [3] Conduciendo (automdévil, motocicleta, etc.)

2. Seleccione sus dos estrategias preferidas para ayudar a disminuir
la congestion del trafico y reducir la cantidad de personas que
deben conducir en el futuro. (Seleccione las dos preferidas)

[C] Fomentar el viaje compartido en automévil, el viaje compartido
en camioneta y en cualquier otro medio de transporte

[] Ofrecer a los pasajeros del transporte publico acceso a servicios
de autobuses de enlace, bicicletas/scooters compartidos y
servicios de viaje compartido en las estaciones de transporte
publico para llegar a su destino final (Ejemplo: centros de
movilidad [mobility hubs])

Fomentar politicas que permitan a los empleados trabajar desde
casa al menos un dia a la semana, siempre que sea posible

Mejorar y ampliar los servicios de trenes de pasajeros
habituales, incluidos Metrolink y Amtrak

Mejorar y ampliar los servicios de autobus

Mejorar los carriles para bicicletas, las aceras, la seguridad de
los peatones, etc.

O OO0 O O

Modificar las calles para acomodar de manera segura todas las
formas de transporte (conduciendo, transporte publico, caminar,
andar en bicicleta, etc.)

[] Crear una red de tranvias que lleguen a destinos y centros de
actividad importantes

3. Los precios o las politicas publicas son otras formas de alentar a
las personas a que conduzcan menos o utilicen formas alternativas
de transporte. Indique cuales de las siguientes estrategias son sus
dos opciones preferidas. (Seleccione las dos mds preferidas)

[] Reducir el costo de los pases y boletos del transporte publico
para fomentar un mayor uso del transito

[] Exigir al menos tres personas en un vehiculo para poder utilizar
el carril de viaje compartido

[ Incentivar a los negocios y a los empleados para que hagan un
mayor uso del transporte publico, los viajes compartidos en
automovil y el ciclismo en sus traslados entre la casa y el trabajo

[] Convertir los carriles para viajes compartidos en carriles
expresos con pago de peaje, pero gratuitos para automoviles
con tres 0 mas personas, en tanto que el resto de los vehiculos
pueden pagar un peaje para acceder a los carriles

[[] Fomentar politicas que permitan a los empleados trabajar desde
casa al menos un dia a la semana, cuando sea posible

Soluciones de transporte sostenibles, equitativas e innovadoras.

4. ¢{Qué mejoras en el transporte publico cree que podrian ayudar
mas a aliviar la congestion en Orange County?
(Seleccione sus tres opciones preferidas)

[ Mejorar el servicio de autobus local en areas con alto potencial de
pasajeros

[] Ccrear servicios de transporte compartido a pedido
(Uber/Lyft/Microtransit)

[C] Proporcionar carriles solo para transporte publico con servicios de
alta calidad (por ejemplo: tranvia o transporte publico rapido a
través de autobus) para conectar los centros de actividad en areas
de alto trafico

[ Mejorar las conexiones desde y hacia las paradas de autobus y las
estaciones de tren mediante el desarrollo de Centros de Movilidad
denominados Mobility Hubs (multiples servicios en
un solo lugar)

[ Mejorar los servicios de trenes de pasajeros habituales
(Metrolink/Amtrak)

O

Agregar servicios de tranvia en dreas con alto potencial de
pasajeros

[] Ccrear servicios de transporte de enlace dentro de la comunidad
local que lleven a las personas hacia y alrededor de los principales
centros de actividades

[ otro

5. Teniendo en cuenta el transporte publico en Orange County,
écuales cree que son las principales dificultades para aumentar su
utilizacion? (Seleccione sus dos opciones preferidas)

Largos tiempos de viaje
Falta de servicio cerca de mi casa/destino
Servicios de transporte publico poco frecuentes o poco confiables

Falta de transporte, bicicletas/scooters compartidos y servicios de
viaje compartido en las estaciones de transporte publico

Garantizar la seguridad y la proteccion
Encontrar informacidn sobre los servicios de transporte publico

Otro

OoodO0 gooonO

6. ¢Qué importancia tienen las siguientes estrategias de uso de la
tierra para aliviar la congestion del trafico? Califique cada amenidad/
servicio en una escala del 1 al 5 marcando con un circulo el nimero
de importancia. ([1] Muy poco importante, [2] No es importante,

[3] Neutral, [4] Es Importante, [5] Muy importante)

[1] [2] [3] [4] [5] Concentrar el desarrollo comercial en torno a los
centros de transporte publico (autobus/ferrocarril)

[1] [2] [3] [4] [5] Concentrar las nuevas construcciones de vivienda
alrededor de los centros de transporte publico
(autobus/ferrocarril)

[1] [2] (3] [4] [5] Reducirla dependencia del automovil
(disponibilidad reducida de estacionamiento,
lotes de estacionamiento pagados)

[1] [2] [3] [4] [5] Fomentar las comodidades para caminary la
construccion de calles completas (calles disefiadas
para todos los usuarios como conductores,
ciclistas o peatones)

7. OCTA busca mejorar e introducir mas tecnologia en el
transporte. ¢En qué cree que deberia centrarse la OCTA?
(Seleccione sus tres opciones preferidas)

[ Viajes compartidos (Uber / Lyft)

[[] Tecnologias de teletrabajo (plataformas de reuniones virtuales,
banda ancha, etc.)

a

Calles/intersecciones "inteligentes" (colocacion de sensores
para informar a los conductores de las condiciones de viaje en
tiempo real)

Scooters eléctricos
Sefales de trafico sincronizadas
Bicicletas eléctricas

Aplicaciones e informacidn sobre transporte publico en tiempo
real (Moovit, aplicacion Transit, etc.)

Vehiculos autbnomos

Otro

o0 OoOooag

8. Clasifique las siguientes mejoras de transporte en orden de
importancia. ([1] mds importante a [5] menos importante; seleccione
cada numero de importancia solo una vez)

[1] [2] [3] [4] [5] Mantenimiento de autopistas, mejoras en las
rampas de entrada y salida y proyectos para
mejorar el flujo de trafico en general

[1] [2] [3] [4] [5] Autobds, tranvia, tren ligero, servicio de
enlace, trolebus, camioneta para viaje
compartido y otros servicios de transporte
publico

[1] [2] [3] [4] [5] Reparacidn de baches, sincronizacién de la
sefializacion y vias peatonales

[1] [2] [3] [4] [5] Terrenos para bicicletas, redes de ciclovias y
aceras, ademas de vias peatonales

[1] [2] [3] [4] [5] Mejora de la infraestructura para acomodar
vehiculos auténomos sin conductor

Para el aiio 2045, se espera que la poblacion del
Condado de Orange aumente por 9%. Es probable
que sin andlisis y planificacion continua, los retrasos
por congestion y otros problemas de transporte
empeorardn.

Para satisfacer las necesidades futuras de transporte,
el LRTP refleja las politicas y compromisos actuales de
OCTA, los resultados del estudio de transporte y las
opiniones de las jurisdicciones locales, lideres
empresariales, lideres comunitarios, residentes del
Condado y de los profesionales que participan en la
planificacion del transporte.

OCTA
iGracias por su contribucion!

Ahora, cuéntenos un poco sobre usted. (Opcional)

¢Cudl es el codigo postal de su casa?

Cual es el rango de su edad?

65-74
75 o mayor

[ Prefiero no responder

¢Cudnto es su ingreso familiar anual combinado?
Menos de $30,000

$30,000 — $49,999

$50,000 — $79,999

$80,000 — $109,000

$110,000 — $169,000

$170,000 o mas

Prefiero no responder

ooooooaa

¢A qué grupo étnico considera usted que pertenece o se
siente mds cercano?

Caucésico/Blanco

Latino/Hispano

Afroamericano/Negro

Indigena Americano o Nativo de Alaska

Asiatico: Coreano, Japonés, Chino, Vietnamita, Filipino
o de otro pais asiatico

Islefio del Pacifico
Oriente Medio
Origen mixto

Otro

OO00O000O OOoO0oooO

Prefiero no contestar

Ingrese su correo electrénico o nimero de teléfono
celular a continuacion para recibir actualizaciones
del proyecto e invitaciones a reuniones, ademas de
participar en un sorteo para recibir una de las
cuatro tarjetas de regalo de $50.

Correo
electronico:

numero de teléfono
celular:
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PHUONG HUGNG NAM 2045
KE HOACH VAN CHUYEN DAI HAN

Nhitng gidi phdp giao théng bén vitng, céng béng va sdng tao.

~ ” A 4 ~n ~ ~ 2
Nghién Clru vé Cac Trung Tam Van Chuyén O
Céc trung tdm di chuyén cho phép moi ngudi chuyén déi gitra cac dich vu van chuyén bao gdm xe buyt, xe dap va xe tay ga dién tlr, di chung xe va

dudng sat tat cd @ mot dia diém. Ho ciing cung cap cac tién nghi nhu tram sac dién, chd dé xe dap an toan hodc chd ngoi.

9. Quy vi muén dwg'c cung cap hai dich vu nao tai Trung Tam Di
Chuyén? (Chon Hai Lva chon Hang déu)

Dich vu xe buyt theo yéu cau (OCFlex)
01 oo g v BUSINESS REPLY MAIL
D Bi chung xe (Uber/Lyft) FIRST-CLASS MAIL PERMIT NO 2784 ORANGE CA
D Di chung xe dap/xe dap dién POSTAGE WILL BE PAID BY ADDRESSEE
[] Dichungxetayga
[ ©ichung xe hoi (Zipcar, Getaround) ORANGE COUNTY TRANSPORTATION AUTHORITY
O «hac ATTN: PUBLICOUTREACH RM 703

PO BOX 14184
ORANGE CA 92863-9831

10. Cac tién nghi/dich vu sau day quan trong nhw thé nao déi véi
quy vi tai Trung TAm Di Chuyé&n? Panh gia tirng tién nghi/dich vu

theo thang diém tir 1 dén 5 bang cach khoanh tron sé cho thay tam SU BEN VUNG KHA NANG SINH HOAT
quan trong. ([1] R4t khéng quan trong, [2] Khéng quan trong, [3] ' ’

Trung Idp, [4] Quan trong, [5] Rét quan trong) Khuyén khllch str dung Tao cam giac cong dong
] phuong thirc bén

[1] [2] [3] [4] [5] T4 khoa dé gl hanh Iy hodc goéi hang vitng/khdng phat thai
1] [2] [3] [4] [5] Ba&idau xe dap an toan . % x ~
[1) (2] (3] 14] BB o ;p CONG BANG HO TRO' GIAO THONG = Iilnldlulallianllililadalidlaadlialdll
[1] [2] [3] [4] [5] Tram stra chita xe dap Cai thién viéc tiép can cho cONG CONG 3
[1] [2] 3] [4] [5] Nhén vién tai tram trung chuyén san nhitng nguoi cé lya chon Cai thién két n6i dam dau o

sang gidp d& han ché& tién/dam cudi cung ®

[1] [2] [3] [4] [5] Phongtdm
[1] [2] [3] [4] [5] Chd ngdiva khéng gian m&

[1] [2] [3] [4] [5] Tuy chon &n udng (xe tai/xe day thirc an,
may ban hang tu dong)

‘le| Suony SuoJy [€] Ip Ned nyu ded 19Anb .18 weyu we) ugnp oyd suony
3uonyd yuip Jex 9p ue| IQW Weu uQq el 12p 20Np (dL1y1) UeH le@ uAnyd ueA yoeoH 9y

12. Diéu gi sé khuyén khich quy vi str dung Trung TAm Di

L . ) Chuyén? Cé diéu gi khac quy vi mudn chia sé vé Trung Tam : . '
[1] [2] [3] [4] [5] g:rtl:gtlr;llr)wang bdo mat (camera, anh Di Chuy&n khong? A Anb m u’gl)l A »6np UByu ugnw Suow o 8unq3
[1] [2] [3] [4] [5] M@y rattién ATM

[1] [2] [3] [4] [5] Tram sac USB

11. Trung TAm Di Chuyén nén dwgc dit & dau & Orange County?
(Chon Hai Lua chon Hang déu)

Tai cac trung tam viéc lam

‘003 bups pa bupg bugd ‘bupn ugq buoyi onib dpyd 1p1b bupyn
NVH IYd NJANHD N‘é’/\ HOVOH 3

SY0C NYN ODNONH DNONHd

Gan khu dan cv

Co S& Gido Duc (truong dai hoc, cao dang, v.v.)

Tai cac tram xe buyt/tram dirng

Tai cac trung tdm mua sam |an can

Tai cac ga/cac tram duong sat

Tai cac diém dé&n chinh cta khach viéng thdm (cong vién giai tri,
trung tdm mua sam, b3i bién, v.v.)
Khac

O OO0O0O0OO00O0O

OCTA
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PHUONG HUGNG NAM 2045
KE HOACH VAN CHUYEN DAI HAN

1. Khi di trong, xung quanh hoac qua Orange County, quy vi thwong

di tir noi nay dén noi khac bang cach nao? Vui long chon ba Iya

chon hang dau cla quy vi bang cach khoanh tron s6 xép hang dwa

trén cc phuwong tién quy vi thwéng dung nhat. ([1] Bugc ding

nhiéu nhét, [2] Thwong duoc st dung, [3] It dwoc st dung)

(1] [2] [8] Xedap

[1] [2] [3] Dich vu goi xe (Uber/Lyft)

[1] [2] [3] Metrolink/Amtrak

[1] [2] [3] Xe dap dién/Xe tay ga dién t&

[1] [2] [3] ACCESS/phuong tién giao thong cdng cong danh cho
ngudi khuyét tat

[1] [2] [3] Xe chay bang day cap/xe dua ddén (OC Flex, Irvine
iShuttle, v.v.)

(1] [2] [38] Dibd

[1] [2] [3] Xe buyt

[1] [2] [3] Lai xe (xe hoi, xe may, v.v.)

2. Chon hai chién lwgc hang dau ctia quy vi dé gitp giam tic nghén
giao théng va gidam lwgng nguwdi can lai xe trong twong lai.
(Chon Hai Lwa Chon Hang Béu)

[J Khuyén khich di chung xe hoi, xe vén tai nho, tra tién di chung xe

[] Cung cép cho nhitng ngudi di phuong tién cong cdng quyén sir
dung xe dwa don, xe dap/xe tay ga dung chung va dich vy tra di
chung xe tai cac tram giao théng céng cdng dé dén diém dirng
cudi cling cla ho (ttrc 13 cac trung tdm di chuyén)

Khuyén khich cac chinh sach cho phép nhan vién lam viéc tai nha
it nhat mot ngay mdi tuan, bat ct khi nao cé thé

Cai thién va mé rong cac dich vu duwong st di lai bao gdbm
Metrolink va Amtrak

Cai thién va mé rong dich vu xe buyt

Cai thién 1an duwdng danh cho xe dap, via he, tinh an toan cho
nguoi di bo, v.v.

O OO O O

Slra d6i dwdng phd dé phu hop véi tat ca cac hinh thirc giao
théng (14i xe, chuyén tuyén, di bd, di xe dap, v.v.) mét cach an
toan

[0 Tao m6t mang luéi xe dién dudng sét nhe phuc vy cac diém dén
va trung tam hoat dong chinh

3. Cac cach khac d& khuyén khich moi ngudi it 1ai xe ho'n hodc slr
dung cac hinh thirc van chuyén thay thé 1a théng qua chinh sach
hodc gida ca. Vui long cho biét chién lwgc nao sau day la hai tuy chon
hang dau cha quy vi. (Chon Hai Lwa Chon Hang Péu)

[] Gidm chi phi vé chuyén tuyén va vé dé khuyén khich st dung
phuong tién cdng cdng nhiéu hon

[] Yéu cau it nhat ba ngudi trén xe da diéu kién di lan dudong danh
cho xe chung

1 Khuyén khich cac doanh nghiép va nhan vién s dung nhiéu
hon phuong tién cdng cong, di chung xe va di xe dap trén 16
trinh di lai

[ chuyén lan dwong di chung xe sang lan dudng cao tée c6 thu phi
mién phi cho xe hoi cé tir ba ngudi trd [én va nhitng ngudi khac
c6 thé trd phi dé di vao cac lan dudng nay

[C] Khuyén khich céc chinh séch cho phép nhan vién lam viéc tai nha
it nhat mot ngay moi tuan, néu cé thé

Nhitng gidi phdp giao théng bén vitng, céng béng va sdng tao.

4. Phuwong thirc cai thién phwong tién nao cé thé gitp giam tac
nghén nhiéu nhat & Orange County? (Chon Ba Lwa Chon Hang Bdu)

[0 Téng cudng dich vu xe buyt dia phuwong & céc khu vue c6 tiém
nang hanh khach cao

D Tao dich vu di xe chung theo yéu cau (Uber/Lyft/Microtransit)

[0 cCung cap cac lan duong chi chuyén tuyén véi cac dich vu chat
lwong cao (vi du: duwdng sat nhe hodc xe buyt nhanh) dé két noi
cac trung tdam hoat déng qua cac khu vuc giao thong mat do
cao

Tang cuwong két nGi dén va di tir cac diém dirng xe buyt va ga
duwdng sat bang cach phat trién Trung Tam Di Chuyén (nhiéu
dich vu tai mét dia diém)

O

Tang cuong dich vu duong sat di lai (Metrolink/Amtrak)

Thém dich vu xe dién tai cac khu vire cé tiém nang lugng hanh
khach cao

Tao dich vu dwa dén céng dong dia phwong dwa moi ngudi dén
va xung quanh cdc trung tam hoat déng chinh

Khac

O O OO0

5. Quy vi nghi dau 13 thach thirc chinh ddi véi viéc ting cudng sty
dung khi can nhic vé phwong tién cong cdng & Orange County?
(Chon Hai Lua chon Hang déu)

Thoi gian di chuyén dai

Thiéu dich vu gan nha/diém dén cla toi

Dich vu van chuyén khéng thudng xuyén hodc khéng dang
tin cay

Thiéu xe dua dén, xe dap/xe tay ga dung chung va dich vu di
chung xe tai cac tram trung chuyén

Pam bdo an toan va bdo mat

Tim ki€m théng tin vé cac dich vu van chuyén

Khac

ooo O ooo

6. Cac chién luvoc str dung dat sau day déng vai trdo quan trong nhw
thé& nao trong viéc gidm un tac giao thdng? Danh gia tirng tién
nghi/dich vu theo thang diém tir 1 dén 5 bang cach khoanh tron s6
cho thay tdm quan trong. ([1] R4t khéng quan trong, [2] Khéng quan
trong, [3] Trung ldp, [4] Quan trong, [5] Rat quan trong)

[1] [2] [3] [4] [5] Tap trung phét trién kinh doanh xung quanh cac
trung tam van chuyén (xe buyt/dudng sat)

[1] [2] [3] [4] [5] TAp trung cac du &n phat trién nha & méi xung
quanh cac trung tdm chuyén tuyén (xe buyt/
duong sat)

[1] [2] [3] [4] [5] Gidm sy phu thudc vao xe hoi (gidm s6 luong
chd dau xe, b3i dau xe tra tien dé dau xe)

[1] [2] [3] [4] [5] Khuyén khich kha ndng di bd va dudng phd
hoan chinh (duwdng phé duoc thiét ké cho tat
ca ngudi dung nhu ngudi 1ai xe, ngudi di xe
dap, nguoi di bo)

7. OCTA dang tim cdch cai tién va dwa nhiéu cdng nghé hon vao
giao thong van tai. Quy vi cho ring OCTA nén tap trung vao diéu gi?
(Chon Ba Lwa Chon Hang Péu)

Di chung xe (Uber/Lyft)

Céng nghé lam viéc tir xa (nén tang hop truc tuyén, bang théng
rong, v.v.)

Giao 16/dudng "théng minh" (thém cam bién dé théng bao cho
ngudi lai xe vé didu kién di chuyén theo thoi gian thuc)

E-scooters
Synchronized Traffic Signals
Xe dap dién

Théng tin va &ng dung chuyén tuyén theo thdi gian thuc
(Moovit, Ung dung chuyén tuyén, v.v.)

Xe Ty Lai
Khac

OO0 O0O0O00O0 O OO0

8. Vui long x&p hang cdc cai tién giao thong sau theo thir tw quan
trong. ([1] Quan trong nhiéu nhét [5] Quan trong it nhét; Chi chon
mét lan méi sé cho thdy tdm quan trong)

[1] [2] [3] [4] [5] Ba&o tri dwong cao tdc, cai tién trén va ngoai
doan dudng néi va cac dy an cai thién luu
lvgng giao thong téng thé

[1] [2] [3] [4] [5] Cacdich vu xe buyt, xe dién, tau dién nhe, xe
duwa ddn, xe buyt nhanh, xe vanva cac dich vu
van chuyén khac

[1] [2] [3] [4] [5] Stra chita 6 ga, dong bo hda tin hiéu va dudng
danh cho nguoi di bo

[1] [2] [3] [4] [5] Khudanh cho xe dap, mang lwgi dudng danh
cho xe dap va via hé cling nhu dudng danh cho
nguoi di bd

[1] [2] [3] [4] [5] Co sé hatang nang cao dé dép (ng cac phuong
tién ty lai

Dén ndm 2045, dén sé Quén Cam du kién sé ting 9%.
Néu khéng c6 phédn tich va Idp ké hoach lién tuc, tinh
trang ket xe do tdc nghén giao théng va cdc thi¥ thdch
giao théng vdn tai khdc c6 thé sé tré nén tdi té hon.

D€ gidi quyét cdac nhu céu vén chuyén trong twong lai,
LRTP phadn dnh cdc chinh sdach va cam két hién tai ciia
OCTA, cdc két qua nghién ctru vé giao théng vén tdi va
y kién dong gop tir cdc co’ quan dia phwong, ldnh dao
doanh nghiép, lénh dao céng déng, cw dén quédn va cdc
chuyén gia Idp ké hoach vdn tai.

OCTA

Cam o'n théng tin cua quy vi!

Bay gio, hdy cho chung téi biét mot chat vé ban than quy
vi. (Khéng bat budc)

M@ zip ctia nha quy vi la gi?

Do tubi clia quy vi la bao nhiéu?
16-24

25-34

35-44

45-54

55-64

65-74

75 hoac hon

oooooood

Khéng mudn dé cap

Téng thu nhap hd gia dinh hang ndm cda quy vi la bao
nhiéu?

it hon $30,000

$30,000 — $49,999

$50,000 — $79,999

$80,000 — $109,000

$110,000 — $169,000

$170,000 hoac hon

Khéng mudn dé cap

oooOoooan

Quy vi coi minh thuéc nhém dan téc nao?

Nguoi Thudc Chiing Toc Da Trang/Ngudi Da Trang
Ngudi La-tinh/Ngudi Goc Tay Ban Nha

Nguoi My Den/Ngudi Da Den

Ngudi My Da D6 hodc Thé Dan Alaska

Nguoi Chau A - Han Qudc, Nhat Ban, Trung Quéc,
Viét Nam, Philippines hodc Chau A khéc

Cu Dan Dao Thai Binh Duwong
Nguoi Trung BDong

Ngudi Da Ching Toc

Khac

OO0O0OOO0OO0O0o0o0onO

Khéng mudn dé cap

Nhap email hodc sd dién thoai di dong cta quy vi
vao bén dwédi dé nhan thong tin cap nhat vé du an
va I&i moi tham gia cudc hop, dong théi tham gia
rit tham co’ h6i d€ nhan moét trong bon thé qua
téng tri gia $50.

Dia Chi
Email:

S6 Dbién
Thoai:
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e Survey Infographic English
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Survey Results & Outreach
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How people travel from place to place:

Drive (car, motorcycle, etc.)

Strategies to help decrease traffic
congestion and reduce how much
people need to drive in the future
(top two):

32%
Encourage policies to allow employees to work from home at least
one day per week, whenever possible

I 229

Improve and expand commuter rail services including Metrolink
and Amtrak

- PIL¥

Create a network of light rail streetcars serving key destinations
and activity centers

I -7

Improve and expand bus services

I -7

Offer transit riders access to shuttles, shared bikes/scooters, and
rideshare services at transit stations to get to their final destination
(i.e. mobility hubs)

I

Modify streets to safely accommodate all forms of transportation
(driving, transit, walking, bicycling, etc.)

I : o

Encourage carpooling, vanpooling, and ridesharing

I 59

Improve bike lanes, sidewalks, pedestrian safety, etc.

DIRECTIONS 2045

LONG RANGE TRANSPORTATION PLAN

Strategies to encourage people to drive less or use
alternative forms of transportation (top two):

Reduce the cost of transit passes and tickets to

o,
56% encourage more transit use

Encourage policies to allow employees to work from

55% home at least one day per week, where possible

Incentivize businesses and employees to make
greater use of transit, carpooling, and bicycling for

53% ‘
their commutes

Convert carpool lanes to tolled express lanes that
are free for cars with three or more people, and
others can pay a toll to access the lanes

23%

Require at least three people in a vehicle to qualify

0,
13% for the carpool lane

e By ¥

Transit improvements to help
relieve congestion in Orange County
(top three):

I ¢

Create local community shuttle services that get people
to and around major activity centers

N 55

Enhance connections to and from bus stops and rail stations by
developing Mobility Hubs (multiple services in one location)

I 2

Enhance commuter rail services (Metrolink/Amtrak)

I ¢

Provide transit only lanes with high quality services
(e.g. light rail or bus rapid transit) to connect activity
centers through high traffic areas

I 1

Enhance local bus service in areas with high ridership potential

- [FUA

Add streetcar services in areas with high ridership potential

I >/

Create on-demand shared ride services (Uber/Lyft/Microtransit)

I

Other




Main challenges to increase transit (top two):

43%
Long travel times
49% 40%
Lack of service close to Infrequent or
my home/destination unreliable transit
services
> Bl

26%
Ensuring
ﬁ safety and
24% e security

Lack of shuttles,
shared bikes/scooters, 16%
and rideshare services

at transit stations 2%

Other

Finding information
about transit services

Ranking of land use strategies to relieve traffic congestion:

Encourage walkability and complete
streets (streets designed for all users
like drivers, cyclists, pedestrians)

Py

Concentrate business development
around transit (bus/rail) centers

Concentrate new housing developments
around transit (bus/rail) centers

=

Reduce automobile dependency
(reduced parking availability,
pay-to-park lots)

ome

9999

Preference of technology solutions to improve transportation

(top three):

"Smart" roadways/
intersections (adding

n T sensors to inform
drivers of real-time ) )
travel conditions) 64% % E-bikes 21%

/! Real-time transit apps n Autonomous

and information (Moovit, Vehicles 12%
Transit App, etc.) 60%

Synchronized Traffic ﬁ E-scooters 13%
Signals 58%
Other 49,

Teleworking technologies
%j (virtual meeting platforms,
broadband, etc.) 38%

ni Rideshare

© (Uber/ Lyft) 25%
-
A

Ranking of transportation improvement types:

Bus, streetcar, light rail, shuttle, trolley,
vanpool, and other transit services m

Freeway maintenance, on- and off-ramp 23
enhancements, and projects to improve Y7z

overall traffic flow

Pothole repairs, signal synchronization,
and intersection improvements

. ) ) b
Bike lanes, bikeway and sidewalk networks, @%‘9*’

and pedestrian pathways

Enhanced infrastructure to accommodate ‘
autonomous driverless vehicles

29999

Preference of potential services at Mobility Hubs (top two):

Delivery/parcel lockers

13% Other 3%

30%
Bike/e-bike share

E-scooter

share 40%

Rideshare (Uber/Lyft)
65%

On-demand shuttle

services (OC Flex)

33%
Carsharing (Zipcar, Getaround)




Ranking of amenities/services at Mobility Hubs: Demogra phics

Security features (cameras, lighting, etc.) Age range:

Bathrooms || |I ‘
RESTROOMS 50/ -24
1 1& (] 16-2

Seating and open space )" 14% 25-34

Secure bicycle parking éﬁﬁq 16% 35-44

8 18% 45-54
Availability of staff at the transit station g l 24% 55-64
USB charging station ‘

15% 65-74
Dining options (food trucks/carts, vending machings)

4% 75 or older
Bicycle repair stand/station %
ATM machines g e

Storage lockers for luggage or package delivery

4%  Prefer not to answer

Annual household income:

D9IIIDIN9D

17% Less than $30,000
13% $30,000 — $49,999
14% $50,000 — $79,999
13% $80,000 — $109,000
15% $110,000 — $169,000

P> 10% $170,000 or more
48% At major visitor destinations (amusement parks, H

Potential Mobility Hub locations in Orange County (top two):

shopping malls, beaches, etc.) 18% Prefer not to answer

37% At rail stations/stops I
Ethnicity:
29% Educational Facilities (universities, colleges, etc.)
46% Caucasian/White
27% At bus stations/stops . 21% Latino/Hispanic
ww m
3%  African American/Black

25% At neighborhood shopping centers ‘
1% American Indian or Alaskan Native

19% Near residential areas - 13% Asian — Korean, Japanese, Chinese,
Vietnamese, Filipino or other Asian
16% At employment centers i 1%  Pacific Islander
<1% Other 1% Middle Eastern
3% Mixed Heritage
1% Other

10% Prefer not to answer
Reasons to use Mobility Hubs:

Connectivity Frequent Service Incentives

Amenities

Convenient



Community Engagement

v _:\v
4
% September 28 to October 31, 2021 take the survey and comment on the study

Conducted a text campaign sending 5 notices to nearly
300 interested parties

Shared an e-communication toolkit with 34 local cities,
124 Community Leader Roundtable Members, and 12

OCTA committee/stakeholder organizations

(1] E-mailed 22 project notices to up to 67,000 bus

A and rail riders, rideshare travelers and project stakeholders

Collected 1,825 completed surveys from Provided a multi-language helpline for interested parties to

Advertised in Spanish and Viethamese newspapers

A
S0
0&‘:

Broadcasted 20 Vietnamese radio advertisements

Announced the project through OCTA’s On-the Move

blog, newsletter and the press

-
—

Hosted 5 OCTA committee briefings, 2 Community Leader
Roundtable webinars and 1 public webinar attracting 46 4
participants, as well as uploaded the public presentation and % Promoted the project and survey with “& Twitter posts,

1 Instagram Story, 6 OCTA Facebook posts, and 6 Facebook
ads and 1geofencing ad with 233’000+ views
Gathered 900+ public comments from survey ~

Q P respondents and engaged stakeholders during meetings A 3 Shared materials in English, Spanish and Vietnamese
and events

online video for those that could not attend

Participant home zip code: e (i

m Brea @
@ ﬁ @ @ Yorba

@ Inside Orange County
@ Outside Orange County

Buena Park

Anaheim m\/f/\
(0 is)
ilSYpress @ Villa @
i Los Stanton Orange|| Park
# Alamitos 0o (68)
L e Garden Grove
4 )
o @ Unincorporated
- Orange County
29

Rancho Santa
Margarita

L \
A 9

. # of Responses by City @ Dana
@ #of Responses from Unincorporated Areas “koint

San Juan
Capistrano

San Clemente

. # of Responses from Inside Orange County
. # of Responses Outside Orange County

OCTA
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Resultados de la Encuesta y Alcance Publico

Cémo viajan las personas de un lugar a otro:

Conduciendo
(automovil, motocicleta, etc.)

Caminando )g \\?
U

N

Autobus

Estrategias para ayudar a disminuir
la congestidn del trafico y reducir
la cantidad de personas que deben

conducir en el futuro (las dos preferidas):

32%
Fomentar politicas que permitan a los empleados trabajar desde
casa al menos un dia a la semana, siempre que sea posible

I 329

Mejorar y ampliar los servicios de trenes de pasajeros habituales,
incluidos Metrolink y Amtrak

________________PBL¥

Crear una red de tranvias que lleguen a destinos y centros de
actividad importantes

I -7

Mejorar y ampliar los servicios de autobus

I 27

Ofrecer a los pasajeros del transporte publico acceso a servicios de
autobuses de enlace, bicicletas/scooters compartidos y servicios de
viaje compartido en las estaciones de transporte publico para llegar
a su destino final (Ejemplo: centros de movilidad [mobility hubs])

I 5

Modificar las calles para acomodar de manera segura todas las
formas de transporte (conduciendo, transporte publico, caminar,
andar en bicicleta, etc.)

I .o

Fomentar el viaje compartido en automovil, el viaje compartido en
camioneta y en cualquier otro medio de transporte

I 5

Mejorar los carriles para bicicletas, las aceras, la seguridad de los
peatones, etc.

DIRECCIONES RUMBO AL 2045
PLAN DE TRANSPORTE A LARGO PLAZO

Estrategias para animar a las personas a conducir menos o a
utilizar formas alternativas de transporte (las dos preferidas):

L1
56% “ Reducir el costo de los pases y boletos del transporte

publico para fomentar un mayor uso del transito

Fomentar politicas que permitan a los empleados
55% ?@—* trabajar desde casa al menos un dia a la semana,
cuando sea posible

Incentivar a los negocios y a los empleados para que
hagan un mayor uso del transporte publico, los
viajes compartidos en automovil y el ciclismo en sus
traslados entre la casa y el trabajo

53%

Convertir los carriles para viajes compartidos en
23% carriles expresos que sean gratuitos para coches con
‘ tres o mds personas y otros puedan pagar un peaje
para acceder a los carriles

Exigir al menos tres personas en un vehiculo para
poder utilizar el carril de viaje compartido

13%

Mejoras en el transporte publico para
aliviar la congestion en Orange County
(las tres preferidas):

I ¢

Crear servicios de transporte de enlace dentro de la comunidad
local que lleven a las personas hacia y alrededor de los principales
centros de actividades

I 55

Mejorar las conexiones desde y hacia las paradas de autobus y las
estaciones de tren mediante el desarrollo de Centros de Movilidad
denominados Mobility Hubs (multiples servicios en un solo lugar)

I 2

Mejorar los servicios de trenes de pasajeros habituales (Metrolink/Amtrak)

I ¢

Proporcionar carriles solo para transporte publico con servicios de alta
calidad (por ejemplo: tranvia o transporte publico rapido a través de
autobus) para conectar los centros de actividad en areas de alto trafico

41%

Mejorar el servicio de autobus local en areas con alto potencial de pasajeros

LA

Agregar servicios de tranvia en areas con alto potencial de pasajeros

I

Crear servicios de transporte compartido a pedido (Uber/Lyft/Microtransit)

Il

Otro




Principales retos para aumentar el transporte Clasificacion de los tipos de mejoras en el transporte:
(los dos preferidos):

Autobus, tranvia, tren ligero, servicio de m

43%
. . enlace, trolebus, camioneta para viaje
49% Largos tiempos de viaje 40% compartido y otros servicios de transporte publico
Fﬂzanﬂfc;i;‘%ggﬁ:a Servicios dgl, Mantenimiento de autopistas, mejoras en 44, ﬁ
transporte publico las rampas de entrada y salida y proyectos '{’E
<" pgg&ffgﬁﬁ:ﬁféso para mejorar el flujo de trafico en general

26%

° ° Garantizar la
24% A ﬁ seguridacjyla
proteccion

Falta de transporte,
bicicletas/scooters 16%
compartidos y servicios
de viaje compartido en 2%
las estaciones de

Reparacion de baches, sincronizacién de
la sefializacién y vias peatonales

-
‘I
Terrenos para bicicletas, redes de ciclovias Cé%g,,l

y aceras, ademas de vias peatonales

Encontrar informacién

sobre los servicios de Mejora de la infraestructura para acomodar n

29999

transporte publico Otro transporte publico vehiculos auténomos sin conductor
Clasificacién de las estrategias de uso de la tierra para aliviar Preferencia de los posibles servicios en los Centros de
la congestion del trafico: Movilidad o Mobility Hubs (los dos preferidos):
Fomentar las comodidades para caminar . Casilleros de entrega /paqueteria
y la construccién de calles completas d@* Otro 3%
(calles disefiadas para todos los usuarios o 30% O
como conductores, ciclistas o peatones) Compartir bicicletas
. bicicletas eléctricas
Concentrar el desarrollo comercial en
torno a los centros de transporte publico
(autobus/ferrocarril) =

Concentrar las nuevas construcciones de
vivienda alrededor de los centros de
transporte publico (autobus/ferrocarril)

=

Reducir la dependencia del automovil b
(disponibilidad reducida de estacionamiento,‘“ =
lotes de estacionamiento pagados)

9999

Compartir
scooter eléctrico 40%

Transporte compartido
(Uber/Lyft)

. . .. . Servicios de autobus 33%
Preferencia de las soluciones tecnoldgicas para mejorar el a pedido (OCFlex) Alquiler de vehiculos por horas

transporte (las tres preferidas): (Zipcar, Getaround)

Calles/intersecciones

"inteligentes" (colocacion ni Viajes compartidos
0,
de sensores para informar 7 (Uber /1yft) 25%
-

n T a los conductores de las X
. . . e * Y

condiciones de viaje en - Bicicletas
tiempo real) 64% % eléctricas 21%

/! Aplicaciones e informacién n Vehiculos

sobre transporte publico auténomos 18%
en tiempo real (Moovit,

aplicacion Transit, etc.) 60% h

Scooters

Sefiales de trafico eléctricos 13%

sincronizadas 58%
Otro 4%

Tecnologias de teletrabajo
gj (plataformas de reuniones

virtuales, banda ancha, etc.) 28%




Clasificacién de instalaciones/servicios en los Centros de
Movilidad o Mobility Hubs:

Elementos de seguridad (camaras, iluminacion, etc.)

Bafos

Lugares para sentarse y espacios abiertos ,’l
/i
Estacionamiento seguro para bicicletas @%ﬂ

Disponibilidad de personal en la estacidn de transporte publico 9

Estaciones de carga USB ‘ .
2N

Opciones para comer (camiones/carritos de comida,
maquinas expendedoras)

Puesto/estacidn de reparacion de bicicletas @%
. e
Cajeros automaticos g

Casilleros de almacenamiento para equipaje o
entrega de paquetes

D2 IIDIN9D

Posibles ubicaciones de los Centros de Movilidad o Mobility
Hubs en Orange County (las dos preferidas): '~

48% Enlos principales destinos de los visitantes (parques
de atracciones, centros comerciales, playas, etc.)

37% En estaciones/paradas de tren g
29% Instalaciones educativas (universidades, colegios, etc.) ‘
27% En estaciones/paradas de autobuses . M
: ] 1 1
25% Enlos centros comerciales del vecindario .
19% Cerca de los vecindarios residenciales =

16% Enlos centros de empleo i

<1% Otro

Razones para usar los Centros de Movilidad o Mobility Hubs:

Conectividad Servicio frecuente Incentivos

Accesibilidad . Instalaciones

Seguridad Asequibilidad

Menos riesgos

Factores demograficos

El rango de edad:

5%
14%
16%
18%
24%
15%
4%
4%

16-24
25-34
35-44
45-54
55-64
65-74

75 o mayor

Prefiero no responder

Ingresos anuales del grupo familiar:

17%
13%
14%
13%
15%
10%
18%

Menos de $30,000

$30,000 — $49,999 @ @
$50,000 — $79,999
$80,000 — $109,000
$110,000 — $169,000
$170,000 0 mas

Prefiero no responder

Origen étnico:

46%
21%
3%
1%
13%

1%
1%
3%
1%
10%

Caucdsico/Blanco

Latino/Hispano

Afroamericano/Negro

Indigena Americano o Nativo de Alaska
Asiatico: Coreano, Japonés, Chino, Vietnamita,
Filipino o de otro pais asidtico

Islefio del Pacifico

Oriente Medio

Origen mixto

Otro

Prefiero no contestar




Participacion de la comunidad

. A
< Se han recopilado 1;825 encuestas completas desde - Se puso a disposicion de los interesados una linea de ayuda
i
v

Se realizdé una campafia de mensajes de texto y se enviaron

o Se enviaron 22 avisos del proyecto por correo electrénico
5 avisos a las casi 300 partes interesadas

septiembre 28 hasta octubre 31, 2021 multilinglie para realizar la encuesta y comentar el estudio

o @ hasta 67’000 pasajeros de autobus y trenes, usuarios

de viajes compartidos y partes interesadas en el proyecto ., ) . s
Se compartié un conjunto de herramientas de comunicacién
Publicidad en peri6dicos en espafiol y vietnamita electrénica con 34 ciudades locales, 124 lideres

comunitarios y 12 organizaciones de comités/partes
Difusion de 20 anuncios de radio en vietnamita interesadas de OCTA

A
S0
0&‘:

-d

Se anuncid el proyecto a través del blog de OCTA On-the

Se realizaron 5 reuniones de comités de OCTA, 2 seminarios A -
Move, el boletin informativo y la prensa

web con lideres comunitarios y 1seminario web publico que
atrajo a 46 participantes, y también se subieron la Se promociond el proyecto y la encuesta con 4 publicaciones en
presentacion publica y el video en linea para aquellos que % Twitter, 1 historia de Instagram, 6 publicaciones de OCTA en

Facebook y 6 anuncios en Facebook y 1 anuncio de

geoperimetraje con 233’000+ vistas

Se compartieron materiales en inglés, espaiol y vietnamita

no pudieron asistir

Se reunieron mas de 900"’ comentarios publicos de los

¢ p encuestados y de las partes interesadas durante las reuniones A

y los eventos

a

Cédigo postal del domicilio
de los participantes:
@ Dentro de Orange County

@ Fuera de Orange County

Buena Park

Anaheim m\//’\/\
) ®
ilSYpress @ | Vila @
i Los Stanton Orange Rark
/ Alamitos e @
L e Garden Grove
‘ )
0 @ Unincorporated
- Orange County
29

Rancho Santa
Margarita

A

. # de respuestas por ciudad
. # de respuestas por areas no incorporadas

Laguna

. Niguel 5
: @ Dana

~-Point

San Juan
Capistrano

San Clemente

. # de respuestas dentro de Orange County
. # de respuestas fuera de Orange County

OCTA




I+

Két quad khdo sdt va tiép cén

Cach thirc moi ngwoi di chuyén di lai:

Lai xe (xe hoi, xe may, v.v.)

Céac chién lworc giup giam tinh trang
tac nghén giao théng va gidm nhu cau
moi ngudi can lai xe trong twong lai
(hai chién lwgc hang dau):

32%
Khuyén khich cac chinh sach cho phép nhan vién lam viéc tai nha it
nhat mét ngay mai tuan, bat c& khi ndo co thé

I =29

Cai thién va mé rong cac dich vu duwong sat di lai bao gdm
Metrolink va Amtrak

L PBL¥

Tao mdt mang ludi xe dién duwdng sat nhe phuc vu cac diém dén va
trung tam hoat dong chinh

I -7

Cai thién va m& rong dich vu xe buyt

P

Cung cap cho nhi*ng ngudi di phuong tién cdng cdng quyén st dung
xe dua dén, xe dap/xe tay ga dung chung va dich vu tra di chung xe
tai cdc tram giao thdng cdng cong dé dén diém dirng cudi cling clia
ho (tirc |a cac trung tam di chuyén)

I -5

Slra d6i dwdng phd dé phu hop véi tat ca cac hinh thirc giao thong
(14i xe, chuyén tuyén, di bo, di xe dap, v.v.) mét cach an toan

I, : o

Khuyén khich di chung xe hoi, xe van tai nhd, tra tién di chung xe

I 59

Cai thién lan dudng danh cho xe dap, via hé, tinh an toan cho nguoi
di bg, v.v.

PHUONG HUONG NAM 2045
KE HOACH VAN CHUYEN DAl HAN

Cac chién lwgc khuyén khich moi nguwdi it 1ai xe hoac sir
dung hinh thirc giao théng khac (hai chién lwgc hang dau):

Gidm chi phi vé chuyén tuyén va vé dé khuyén khich

56% str dung phuong tién cdng cong nhiéu hon

Khuyén khich céc chinh sach cho phép nhén vién lam

55% viéc tai nha it nhat moét ngay moi tuan, néu cé thé

Khuyén khich cac doanh nghiép va nhan vién st
dung nhiéu hon phuong tién cdng cong, di chung xe

0,
3% va di xe dap trén 16 trinh di lai

Chuyén lan dudng di chung xe sang lan duwong cao
t6c ¢6 thu phi mién phi cho xe hoi c6 tir ba nguoi tr
1&n va nhitng ngudi khac cé thé tra phi dé di vao cac
lan dwong nay

23%

Yéu cau it nhat ba ngudi trén xe da diéu kién di lan
duong danh cho xe chung

e By ¥

13%

Cai thién chuyén tiép phuong tién dé giup
giam tinh trang tac nghén giao thong &
Orange County (ba cai thién hang d4u):

I ¢

Tao dich vu dua d6n céng déng dia phuong dua moi ngudi dén va xung
quanh cac trung tam hoat dong chinh

N 55

Tang cudng két nGi dén va di tir cac diém dirng xe buyt va ga dwong sat
bang cach phat trién Trung Tam Di Chuyén (nhiéu dich vu tai mot dia
diém)

B

Tang cuong dich vu dwong sat di lai (Metrolink/Amtrak)

[t

Cung cAp céc lan dudng chi chuyén tuyén véi cac dich vu chat lwong cao
(vi du: dudng sat nhe hodc xe buyt nhanh) dé két ndi cac trung tam hoat
dong qua céac khu vuc giao thong méat do cao

I - 1:

Tang cudong dich vu xe buyt dia phuong & cac khu vire c6 tiém ndng
hanh khach cao

_ 36%

Thém dich vu xe dién tai cdc khu vire ¢é tiém nang lugng hanh khach cao

I /)

Tao dich vu di xe chung theo yéu cau (Uber/Lyft/Microtransit)

Il

Khac




Nhirng thach thirc chinh dé cai thién viéc chuyén tiép
phwong tién (hai thach thirc hang d3u):

Xé&p hang cac loai cdi thién phwong tién giao thong:

43% Cac dich vu xe buyt, xe dién, tau dién )
Tho gian di chuyén dai nhe,xe dua don xe buft hanh xe - ARTRRRTGER
49% 40% iehvuve v
Thiéu dich vu gan Dich vu véan chuyén Bdo tri dudng cao téc, ci tién trén va S48
nha/diém dén cta toi khéng thuong xuyén ngoai doan duong ndi va cdc dy dn cai  474%

hodc khéng dang tin cay thién lvu lugng giao thong téng thé

¢P

° °
24% 0 . .

Thiéu xe dwa dén, xe

26%
P3m bdo an

Slra chita 6 ga, dong bd hda tin hiéu va ;
toan va bao mat

duwong danh cho nguoi di bd

Khu danh cho xe dap, mang ludi duong

h N
danh cho xe dap va via hé ciing nhu duong C%‘g%’

gﬁgr/])éevgaéigcﬁ %r:igl 16% danh cho nguoi di bo
PR Tim ki€m théng tin vé .
churgrgu):]egtgrllssgr:ram 2% céac dich vu van chuyén Co s& ha tang nang cao dé dap Urng cac ‘

99993

Khac phuong tién tu lai

Xép hang chién lwoc sir dung dat dé gidm tinh trang tac Tham khdo dich vu tiém nang tai Mobility Hubs (hai tham

nghén giao thong: khao hang d3u):
Khy,yé’n khich kha nang di b6 va duong . T0 khéa giao hang/buu kién )
ph6 hoan chinh (duong phé duoc thiét "‘9* 13% Khac 3%
ké& cho tat cd ngudi dung nhuw ngudi lai d% : 30% o

xe, ngudi di xe dap, nguoi di bo)

Tap trung phat trién kinh doanh xung
quanh cac trung tdm van chuyén

(xe buyt/dudng sat) =
Tap trung cdc du an phat trién nha & mai

xung quanh cac trung tdm chuyén tuyén

(xe buyt/dudng sat) prey

Giam su phu thudc vao xe hoi (glam s6 ]
lwgng cho dau xe, bai dau xe tra tién ﬂ'nﬂ
dé dau xe)

3939

Tham khao giai phap ky thuat dé cai thién phwong tién giao
thong (ba tham khao hang dau):

Giao 16/dudng "thong
minh" (thém cdm bién dé

n T thong bao cho nguoi ldi
xe vé diéu kién di chuyén

theo thaoi gian thyc) 64%

Thoéng tin va &rng dung
/ chuyén tuyén theo thoi

ni Di chung xe
% (Uber/ Lyft) 25%
Xe dap dién 21%

= XeTuldi 18%

gian thuc (Moovit, Ung

dung chuyén tuyén, v.v.) 60% Xe tay

ga dién 13%

Tin Hiéu Giao Thong
Dong B6 58%

Khac 4%

Cong nghé lam viéc tu xa
%ﬁ (nén tang hop truc tuyén,
bang thong rong, v.v.) 28%

Di chung xe dap/
xe dap dién
o

15%

Pi chung

xe tay ga 40%

Di chung xe (Uber / Lyft)
65%

Dich vu xe buyt theo

yéu cau (OCFlex)

33%
Bi chung xe hoi (Zipcar, Getaround)




Xép hang céc tién nghi / dich vu tai Mobility Hubs: Nhan khau hoc

Cac tinh ndng bao mat (camera, anh sang, v.v.)

PO tudi:
Phong tam P
8 il % 5% 16-24
Cho ngdi va khdng gian mé ; Il 14% 25-34
s P 0,

B3i dau xe dap an toan %%ﬂ 16% 35-44
N 18% 45-54
Nhan vién tai tram trung chuyén san sang giup d& 24% 55-64
15% 65-74

Tram sac USB ‘

] . 4% 75 hodc ho
Tuy chon @n udng (xe tai/xe day thirc an, may bdn hang ty déng) 0 oachon
4% Khéng muén dé cap

Tram stra chita xe dap

3

May rdt tién ATM g ‘

T4 khéa dé glri hanh ly hodc géi hang

Thu nhap ho gia dinh hang nam:

D9IIIDIN9D

17% Less than $30,000
13% $30,000 — $49,999
14% $50,000 — $79,999
13% $80,000 — $109,000

Nhirng dia diém Mobility Hub tiém ndng tai Orange County

(hai dia diém hang dau): 15% $110,000 — $169,000
PAY 10% $170,000 hodc hon
48% Tai cac diém dén chinh cla khach viéng thdm o R e
(cong vién gidi tri, trung tdm mua sam, bai bién, v.v.) H 18% Khong mudn dé cap
. )
37% Taicac ga/céc tram dudng sat i
A Sac toc:

29% Co S& Gido Duc (truong dai hoc, cao déng, V.V.) ’

46% Ngudi Da trang
27%  Tai cdc tram xe buyt/tram dirng '.' N 21% Ngudi La-tinh/Ngudi goc Tay Ban Nha

. 9 Ngudi My Ban bi
25% Tai cac trung tdm mua sam lan cén 3% guol My Ban bia .
. 1% Ngudi My Da Do hodc Thé Dan Alaska
19% Gankhu dan cu ll. 13% Ngudi Chau A - Han Quéc, Nhat Ban, Trung Quéc,
Viét Nam, Philippines hodc Chau A khac
5 o A ia s

16%  Tai céc trung tam viéc lam i 1% Cu dan ddo Thai Binh Duong
<1% Khac 1% NguoiTrung Dong

3% Ngudiba Chang Téc

1% Khac

10% Khdéng mudn dé cap
Ly do str dung Mobility Hubs:

Kha ning két néi Dich vu thudng xuyén o yian
Kha nang Céc tién nghi
\ ° A -1

Sach sé

An toan An ninh Gia ca phai chiang



Gan két cong dong

. A

2 D3 thu thap 1,825 khao sat hoan tét tir ngay =~ ] ) ]

v 28 thang 9 dén ngay 31, 2021 thang 10 @ Cung cap duwong day ho trg da ngdn ngit dé cac bén quan tam

v tham gia khao sat va cé y kién vé nghién ctru

o D3 glri email ZZthc“)ng bao dy &n dén 67,000 hanh L 5 R ) .

khach di xe buyt va xe dién, di chung xe va nhitng nguoi cé Thuc h|enAch|en d!cAh vén ban, glti di J thong bdo cho gan

b lien quan dén du an 300 bén quan tam

WS . 2 1A . o N 3 I N P
= NP Quang cao trén bao tiéng Tay Ban Nha va tiéng Viét Chia sé bo dung cu giao tiép dién tlr vdi 34 thanh pho dia
S phuong, 124 Thanh Vién Ban Tron Nha Lidnh Dao Cong Dong,
Phat 20 quang cdo trén radio tiéng Viét va 12 OCTA t8 chirc Uy ban/ngudi c6 lién quan
18 chire D OCTA chi dén ay ban, 2 héi thao truc tuyén ‘ \ 'gr,moni,bao dy 4n qua blog OCTA’s On-the Move, ban tin va
; A . 4o chi
Ban Tron Nha Lanh Dao Céng Dong va 1 hoi thao tryc tuyén
cong cong thu hat 46 ngwdi tham gia, cling nhu tai lén Quang ba du 4n va khao sat véi 4 Twitterbai ding, 1 Instagram
ndi dung thuyét trinh cdng cdng va video truc tuyén cho % cau chuyén, 6 OCTA Facebook bai dang, va 6 Facebook quang
nhitng ngudi khéng thé tham dy céo, 1 quang cdo phan dinh ranh gigi dia ly voi
luot xem
a P Tap hop 900+ y ki€n cong dbg tir nhitng ngudi tham N 233’000+

gia khdo sat va nhitng nguoi c6 lién quan tham gia trong cac A A Chiasé tai liéu bang tiéng Anh, tiéng Tay Ban Nha va tiéng Viét

cudc hop va sy kién

Ma zip noi & cua ngwdi tham gia: La Hobra

m Brea @
a @ @ Bén trong Orange County
...... Fu”gn (23] Ifnrg: @ B&n ngoai Orange County

Buena Park

Anaheim m\/f/\
(0 is)
ilSYpress — @ Villa @
i Los Stanton Orange|| Park
# Alamitos 0o (68)
L e Garden Grove
4 )
o @ Unincorporated
- Orange County
29

Rancho Santa
Margarita

A 0

@ # csutrd loi theo Thanh Phs . D oana
. # cau tra |01 theo Khu Ve Chura Tich Hop Pomt
. # cau trd |oi tlr bén trong Orange County
. # cdu tra |0 tlr bén ngoai Orange County

San Juan
Capistrano

San Clemente

OCTA




Appendix D

e Survey Table of Destination Zip Code Response
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Long Range Transportation Plan (LRTP)
Surveys Collected by Respondent Destination Zip Code

. ota e . ota . Zip Total Surveys
ode . ode . city Code By Zip
Aliso Viejo 92656 11 11| |Huntington Beach 92646 12 Orange 92861
Anaheim 92801 21 92647 13 92863 3
92802 18 92648 7 92865
92804 34 92649 3 35 92866 13
92805 33 Irvine 92602 9 92867 18
92806 32 92603 6 92868 16
92807 16 154 92604 17 92869 16 73
Brea 92821 11 92606 14 Placentia 92870 23 23
92822 2 13 92612 10 Rancho Santa Margarita 92688 17 17
Buena Park 90620 10 92614 12 Rossmoor* 90720 5 5
90621 14 92617 34 San Clemente 92672 10
90622 1 92618 15 92673 21 31
90623 2 27 92620 17 San Juan Capistrano 92675 19 19
Costa Mesa 92626 14 92697 2 136 |Santa Ana 92701 39
92627 15 29| |La Habra 90631 10 10 92702 1
Coto de Caza* 92679 47 47| |Ladera Ranch* 92694 14 14 92703 18
Cypress 90630 17 17| |Laguna Beach 92651 6 92704 28
Dana Point 92624 6 92652 1 7 92705 21
92629 16 22| |Laguna Hills 92653 9 9 92706 17
Fountain Valley 92708 14 14| |Laguna Niguel 92677 29 29 92707 16 140
Fullerton 92831 18 Laguna Woods 92637 9 9| |Seal Beach 90740 7
92832 28 Lake Forest 92610 6 90743 1 8
92833 24 92630 28 34| |Stanton 90680 8
92834 1 Midway City* 92655 2 2| |Trabuco Canyon* 92678 1 1
92835 9 Mission Viejo 92691 22 Tustin 92780 25
92837 1 81 92692 24 46 92782 7 32
Garden Grove 92840 30 Newport Beach 92625 1 Westminster 92683 26 26
92841 5 92657 2 Yorba Linda 92886 12
92842 1 92660 8 92887 4 16
92843 19 92662 1
92844 8 92663 6 «k:]ll SoCal Outside Orange County
92845 5 68 Outside SoCal

* Unincorporated Orange County (69) Total Survey Resposent Zip Codes
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